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Welcome to 
Tucson Business 
Networking, LLC
We’re all about bringing 
people together—business 
professionals, entrepreneurs, 
and anyone eager to make 
new connections.
Our events make it easy to 
create conversations, build 
meaningful relationships, and 
discover opportunities you won’t 
find anywhere else. People join 
us for all kinds of reasons: to 
grow their business, develop 
new friendships, explore local 
restaurants and venues, get social, 
or meet others after relocating 
to Tucson. Whatever brings you 
here, everyone is welcome, invited, 
and part of the experience. From 
lunches to mixers to sponsor 
breakfasts and more special 
events, there’s always something 
happening and always someone 
new to meet.

LET’S STAY CONNECTED!
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Welcome to Tucson Business Networking, LLC

  Stacy Fowler  CEO/Founder
     Tucson Business Networking

“Don’t Stop Thinking 
About Tomorrow.
Don’t stop, it’ll soon be here.”
– Fleetwood Mac

Here’s to tomorrow! Stacy Fowler
Keeping Tucson Connected ®

In June 2025, I was on a cruise 
with my mom, and one evening we 

attended a Fleetwood Mac cover band—
one of the ship’s premier shows. When 
the band started playing “Don’t Stop,” 
I turned to her with great excitement 
and hollered, “That’s it. That will be the 
theme of our next magazine.”

The song’s message reflects what 
Tucson Business Networking has stood 
for from the very beginning: looking 
ahead, staying optimistic, and building 
momentum.

Networking is naturally forward-
focused. Every conversation, every 
coffee meeting, and every follow-up 
creates the potential for something 
meaningful to grow, whether it becomes 
a new friendship, a new business 
collaboration, or a conversation that 
makes a difference.

As we introduce the Winter/Spring 
2026 issue of the Tucson Business 
Networking Magazine, that theme 
feels especially fitting. “Don’t Stop 
Thinking About Tomorrow” 
reminds us that progress happens step 
by step. Even when we don’t see the full 
path, showing up today is what shapes 
our future. You never know who you 
will meet.

This issue also marks an exciting 
milestone: we are now self-publishing 
the magazine. Taking this major step 
and investing in the brand-new Tucson 
Business Networking mobile app is truly 
a dream come true! Creating a space 
where our members can communicate 
more easily and effectively, share 
opportunities, and generate more 

business for one another has been a 
meaningful vision. Seeing it finally 
become real is both energizing and 
deeply rewarding. After all, we are in 
the business of helping other businesses 
get more business.

To all members who contributed to this 
magazine, we are incredibly thankful. 
Your support, trust, and involvement 
made this publication possible.

And if you’re reading this and are not 
yet a member, we invite you to join 
us at an upcoming event and become 
part of our networking organization. 
As we grow and welcome new people 
into our network, it benefits you and 
everyone around you. If you are already 
a member, we encourage you to refer 
someone who would benefit from 
being here. And please, share this 
magazine and place it in the hands 
of someone who needs a professional 
boost, inspiration, or a community that 
genuinely cares about helping each 
other grow.

Tomorrow holds incredible potential, 
and each of us plays a part in shaping it 
through the connections we make today.

2025 ARIZONA - �Woman in Business Champion of the Year, U.S. Small 
Business Administration (Stacy Fowler) 

WINNER - BEST Business Referral/ Networking Group, 2018-2025   

WINNER - BEST Membership Organization 2021-2025   

WINNER - BEST �Local Owner/CEO 2022-2023, 2024 Favorite  
(Stacy Fowler)

Source: AZ Daily Star Readers’ Choice A
W

A
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Mandy DeMeritt FNP-C | Rincon Health Direct Primary Care | www.rinconhealth.com 
Call/text: 520.213.9503 | mandy@rinconhealth.com

We’re bringing back “old-school” care 
while digging into root causes. 

Imagine walking into a provider’s 
office where your monthly 

membership covers as-needed visits, 
same- or next-day appointments, and a 
doctor you can text and who actually 
texts back. No insurance middlemen, 
no surprise bills, no copays or visit 
fees. Just straightforward, reinvented 
healthcare. That’s what you get at 
Rincon Health Direct Primary Care.

Mandy, are you saying we don’t 
need insurance? Not quite. We still 
recommend a catastrophic plan for 
things we can’t handle, like surgeries 
or broken bones. If the marketplace 
has priced you out, consider 
healthshares—they’re like co-ops and 
pair perfectly with direct primary care. 
Together, they deliver the affordable 
access to care we all want. But without 
insurance, how can we get access to 
affordable lab work, imaging, and 
medications? Well at Rincon Health, 
we offer cash-pay labs at rates so low 
that most patients choose them over 
insurance. Imaging is affordably 
priced through Simon Med, and with 
GoodRx, medications stay cheap 
without touching your policy.

When offices rely on insurance, your 
care suffers. Companies prioritize 
profits, pushing providers to rush 
through more patients and check 
boxes for reimbursement. With 
Rincon Health, we ditch that noise 
and focus on the relationship between 
you and your provider—nothing else. 
With that and chronic illnesses on the 
rise, healthcare has to evolve.

We’re bringing back “old-school” 
care while digging into root causes. 
Mental health, especially anxiety and 
depression, is exploding. For some, it’s 

crippling, and the default fix is more 
pills—often with side effects worse 
than the problem. If you’re struggling, 
here are a few simple ideas to try. (I’m 
not your PCP, so run these by your 
provider first.)

Start with diet. About 90% of 
serotonin receptors live in your gut—
the neurotransmitter that steadies 
mood and sparks happiness. The 
standard American diet—loaded with 
processed carbs, refined sugars, and 
seed oils (soybean, canola, vegetable, 
margarine, safflower, sunflower, 
peanut, etc)—wrecks gut health. Those 
oils cross into your brain, get treated 
like fuel, and oxidize, causing chaos. 
Cut them out. Stick to whole, single-
ingredient foods, especially beef and 
eggs.

Next, get outside and touch the earth. 
One study found 1.5 hours of daily 
outdoor light cut depression risk, 
regardless of genetic predisposition 
(Lin et al., 2023). Another showed an 
hour of grounding—bare feet on the 
ground—significantly boosted positive 
moods (Chevalier, 2015). Aim for at 
least 20 minutes a day in sunlight, feet 
on soil, real grass, or even rocks.

Finally, exercise! Moving releases 
myokines from muscles—proteins 
that boost brain health, build stress 
resilience, and protect against 
depression. You get them only through 
activity. One study found exercise 
was 1.5 times more effective than 
medications or therapy for mild-to-
moderate depression, stress, and 
anxiety (Singh et al., 2022). Start with 
achievable goals, working up to 30 
minutes a day, 5 days a week: walk, 
run, swim, dance, lift, or try free 
YouTube workouts. Just move!

If you’re battling anxiety or 
depression, start with your diet, 
exercise and time outside. Be open 
with friends and family about your 
struggles—let them speak truth into 
your life. We share hard truths not 
out of hate, but love.

If your provider never asks about diet, 
sleep, stressors at home/work/life, or 
alcohol intake, etc, you don’t have 
a provider—you have a drug dealer. 
Our healthcare system is broken. We 
can wait for government fixes, or we 
can rebuild it grassroots-style through 
direct primary care. If you’re ready 
for a better way to access care, we’d 
love to help at Rincon Health because 
your healthcare could be so much 
better.
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Proudly Caring for Tucson’s Smiles for 30 Years— and Counting!

We are profoundly grateful to our wonderful patients for trusting us with your dental health. Your trust
and loyalty have been the foundation of our success, and we look forward to serving you with the same

commitment and care for many more years to come! 

Dr. Jose Osete DDS & Dr. Hiram Cervantes DDS | (520)797-4551 | 2205 W Magee Rd #124, Tucson, AZ 85742| |

1) FIRST IMPRESSIONS COUNT 
Your business card is often a potential 
client’s first impression of your brand. 
An impressive/high-quality business 
card communicates professionalism and 
attention to detail. When someone receives 
a card that looks substantial and elegant, 
they are more likely to remember you and 
take your business seriously. 

2) �REFLECTS YOUR BRAND 
IDENTITY

A business card isn’t just a way to share 
contact information; it represents your 
brand. Investing in a business card with 
an upgraded design allows you to align 
your card with your business’s image and 
values. Creative layouts reflect innovation 
and become your branding tool. Elegant 
business cards demonstrate that you value 
quality and excellence, which people 
naturally associate with your services or 
products.

3) �SUPPORTS EFFECTIVE PRINT 
MARKETING

Even in the digital age, the benefits of 

print marketing remain significant. Unlike 
a fleeting digital ad or email, a business 
card is a tangible reminder of your brand. 
High-quality cards take this further by 
adding a tactile and visual element that 
makes the interaction memorable.

4) �DIFFERENTIATES YOU FROM  
THE COMPETITION

Standing out is critical in competitive 
markets. A high-quality/unique business 
card gives you that edge. Whether through 
unique textures, embossed logos, or 
creative designs, these cards showcase 
your attention to detail and willingness 
to go the extra mile. For example, a card 
with metallic accents or die-cut shapes 
will immediately catch the recipient’s eye. 
It demonstrates that you care about how 
you present yourself and position your 
brand as one that values creativity and 
innovation.

5) �CREATES NETWORKING 
OPPORTUNITIES 

A unique business card often serves as a 
conversation starter. People are naturally 

drawn to high-quality items; an impressive/
unique card can prompt questions about 
your business or services.

6) �A SMALL INVESTMENT WITH  
BIG RETURNS

While impressive/high-quality business 
cards cost more than standard options, 
their benefits outweigh the expense. They 
are memorable, unique, conversation-
provoking, and set you apart from the 
ordinary. From building your brand’s 
reputation to creating new business 
opportunities, these cards are a powerful 
marketing tool that delivers long-term 
value.

Have You Ever Considered Upgrading Your Business Card? 
6 Reasons You Should

Ron Shotts | RLS Printing & Marketing | rlsprinting.com
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VOUCHERINCLUDED

When I moved to Tucson in late 
2020, I didn’t expect this city to 

feel like home so quickly. I came here 
to help a company with marketing and 
restoration recovery. Not long after, I met 
David Anderson, the owner of Bio-One 
of Tucson. What started as a work call 
turned into a partnership built on shared 
values. He hired me as Community 
Relations Manager, and before long, I 
stepped into the role of General Manager.
I’m married to my best friend, and 
together we’re raising two boys, ages 13 
and 11. As a family, we love hiking in 
Sabino Canyon and taking date nights 
downtown to enjoy Tucson’s murals 
and local food. The mix of small-town 
connection and big-city energy is what I 
love most about living here.
Community means everything to me. 
Through Bio-One, we’ve supported 
many different local foundations. We 
are known for sponsoring a hole at golf 

fundraisers, this really gives me a chance 
to have some fun with my community. 
I also take part in the Walk to End 
Alzheimer’s, honoring my father-in-
law who battled the disease. Those 
experiences remind me why compassion 
and service matter.
For me, cleaning the community isn’t 
only about the work we do. It’s about 
creating a safer place for families and 
showing that we care through being there 
when people need it most. I’ve answered 
calls in the middle of the night, left 
family dinners, and gone straight from 
a formal event to a cleanup site because 
that’s what helping looks like.
In the next five years, I hope to 
keep leading with GRACE—grit, 
responsibility, awareness, compassion, 
and ethics. If Tucson remembers me 
for anything, I hope it’s for having a big 
heart and always showing up when it 
matters most.

We’re creating a safer place for 
families and showing that we care.

Jessica Almaklani | General Manager Bio-One of Tucson | bioonetucson.com
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With access to the largest news audience in Southern 
Arizona, our reach and infl uence are unparalleled.

CONNECTING YOUR BRAND

WITH THE RIGHT AUDIENCE

• Traditional Media
• Targeted Digital
• Paid Search

• Streaming OTT/CTV
• Sports Streaming 
• SMS/Targeted Email

Tucson Media Partners provides business owners with cutting-edge 
tools and technology to empower business growth. We go beyond con-
ventional approaches to craft distinctive digital marketing plans aligned 

with your business objectives.

M A R K E T I N G @ T U C S O N . C O M      •      M A R K E T I N G . T U C S O N . C O M

Sandy Drewry - Multi-Media Specialist
520-461-8575 | sdrewry@tucson.com

Arizona Sands Club lunch - photo credit Steven Fowler

Sheila Chonis and Ron Shotts  
- photo credit Steven Fowler

Mixer at The Grand Tucson 
- photo credit Steven Fowler

Frank Lopez  
- Photo credit Stacy Fowler
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It’s about 3:40 pm on November 
13, Caitlin Festerling (age 21) and 

Paul Garcia (age 22) were just driving.  
They had stopped at the intersection 
of Shannon Road and Sahuaro Divide 
with their turn signal on, waiting 
to make a left turn when the Buick 
behind them, traveling at 53mph, 
failed to brake. The impact pushed 
their Acura into oncoming traffic 
where they were hit by a large work 
truck.  Both young people died at the 
scene of this horrific crash. During the 
police investigation, it was discovered 
that besides speeding, the driver of the 
Buick had been texting while driving.  
After 5 ½ years of court battles, the 
driver of the Buick was finally found 
guilty of negligent homicide, reckless 
endangerment and tampering with 
evidence, and was sentenced to almost 
16 years in prison!

You never think it will happen to you, 
until it does.

The mothers 
of Caitlin and 
Paul decided 
to Turn Their 
Pain into 
Purpose by 
founding the 
non-profit, 
Phones 
Down, 
Just Drive!  
to raise 
awareness of the dangers of distracted 
driving. We promote the message 
of NO texting while driving by 
raising awareness through education 
campaigns, school presentations and 
providing resources and support to 
victims and their families.  We are 
currently working alongside police 
and sheriff’s departments, as well as 
local businesses and schools to spread 
the word.

All it takes is one simple choice, 

and lives can be affected 
forever.  A moment’s 
distraction can truly equal a 
lifetime of regret.  Remember, 
when you or a family member 
or friend is driving, your ONLY 
job is to drive. It is not to text, 
answer calls, check your 
email or watch videos. It is 
against the law to manipulate 
a cell phone while driving in 

Arizona (A.R.S. 28-914)

We need your help --- If you can 
imagine the pain that these families 
have gone through, perhaps you can 
offer your time, talent or treasures to 
spread the word: Phones Down, Just 
Drive!  Reach out to Diana, Outreach 
Coordinator, to see how you can 
become part of the solution.  Let’s 
work together to make Tucson and 
Arizona a safer place to drive for all 
of us. 

We promote the message of NO texting while driving.

Phones Down, Just Drive! | Diana Brettrager, Outreach Coordinator | PhonesDownJustDrive.org 
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In networking, the real magic happens 
when introductions turn into impact.  

For nearly four decades, that’s been 
my craft. I’m not just helping people 
buy or sell real estate; I’m connecting 
lives, legacies, and lifestyles across the 
globe. From families navigating loss to 
executives relocating or retirees eyeing 
life abroad, I find their person, the 
trusted professional who fits their values, 
communication style, and goals. Based in 
Tucson Arizona with a worldwide bench 
of vetted, high-caliber partners, I’m a 
matchmaker at heart: it’s never about 
geography; it’s about the right connection 
because the right connection changes 
everything.

What I love most about being part of 
this business network is that together, we 
make those life-changing introductions 
possible.

Real Stories – Real Results 
A California Connection
A local client recently needed help 
managing the estate sale of a family 
property out of state. It was a sensitive, 
overwhelming situation with many 
moving parts. 

I connected them with a compassionate, 
concierge-level REALTOR® who 
understood both the sensitivity of an 
estate sale and the dynamics of the fast-
moving California market.

The result . . . nineteen offers and a sale 
price of $560,000 over asking price. The 
family felt seen, heard, supported and 
most importantly, at peace. 

Across The Globe in Portugal
Another client was exploring an 
international move for retirement. 
Instead of sending a list of names, I 
went to the source, literally. I traveled 
to Portugal. My goal was to build a 
trusted network of vetted agents and 
attorneys who understand the experience 
of American expats starting anew. 
Now, when my client is ready, so is his 
dream team. His path will be paved with 
confidence.

Matching a Mission in Atlanta 
Recently, a corporate client, working in 
Uber’s electric vehicle division, needed 
a commercial agent in Atlanta to locate 
a parking lot for their driverless fleet. 
Within hours, I had them connected with 
the right commercial expert: someone 
who understood zoning, logistics, and 
corporate site selection. This client now 
reveres me as their first call for any future 
real-estate needs.

Finding Community (and 
Pickleball) in Florida
Sometimes, connection means finding 
community and common ground! I had 
a client who needed to sell two properties 
in Florida. Knowing that she is an avid 
pickleball player, I searched specifically, 
not only for a qualified agent, but for 
one whose profile mentioned that same 
passion. (BONUS; her partner happened 
to be a semi professional pickleball 
player.) That shared interest created 
instant rapport, and the comfort of 
community at a very difficult time of loss 
and transition.

This referral ignited a relationship 
grounded in empathy and 
understanding. The best connections are 
about compatibility. 

Connecting Is My Signature
I’ve learned one truth: the right 
introduction impacts lives. That’s why I 
treat every connection with white-glove 
care from the first hello to the final 
handshake. The rule never changes: 
Empathy first. Excellence always. That’s 
the standard behind every door I open.

Let’s Open the Next Door—
Together
The moment you refer to me, I’ll design 
the right real estate referral, the right 
market, the right personality, the right 
plan. In networking, the real magic 
happens when introductions turn into 
impact. I protect that standard because 
every referral carries two names, yours 
and mine. All you need to do is call 

me first to talk about your referral; I’ll 
orchestrate the connection and safeguard 
your relationship. Together, we’re 
connecting lives, legacies, and lifestyles 
across the globe. 

If someone just came to mind, don’t wait; 
reach out now and let’s make the match 
that turns introduction into impact.

Sheila Chonis, REALTOR®  | (520) 977-3447 | OpeningDoors@SheilaChonis.com | SheilaChonis.com

Opening Doors Since 1986: 

The Power of Perfect Connections
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Ronald Zack, RN, NP-C, JD, Attorney | Licensed Fiduciary | Zack & Stirnitzke Law | RonaldZackLaw.com

Is your Revocable Living Trust a 
license to steal? In my law practice, 

this scenario has become alarmingly 
common. Ten years ago, my work was 
roughly 70% estate planning—drafting 
wills, trusts, and powers of attorney—
and 30% litigation, typically disputes 
over trust terms, distributions, 
financial exploitation, or breaches of 
fiduciary duty by successor trustees. 
Today those numbers have completely 
reversed: we now spend 70% of our 
time on litigation and only 30% on 
planning. Litigation is far more 
expensive than proper planning ever 
would have been.

The surge in trust-related lawsuits 
stems largely from the explosion 
in the number of revocable living 
trusts created over the past decade. 
Baby boomers have been heavily 
marketed to with the promise that a 
trust provides complete security and 
avoids probate entirely. Unfortunately, 
many of these trusts are poorly 
drafted, inadequately planned, and 
sometimes entirely unnecessary. 
Lawyers and document preparers 
earn significantly more from trusts 
than from simple wills, and with 
today’s automation, the extra revenue 
often requires little additional effort. 
This financial incentive has led to 
aggressive marketing—free dinners, 
deep discounts, and fear-based sales 
tactics—that push people into trusts 
they may not need or understand.

Several critical mistakes cause trusts 
to fail:

Failure to properly fund the trust. The 
most common problem is neglecting 
to retitle assets (real estate, bank 
accounts, investment accounts, etc.) 
in the name of the trust. When assets 
remain in the decedent’s individual 
name, probate may become necessary 
despite the existence of a trust, 
defeating its primary purpose and 
creating confusion or lost assets.

Failure to update the trust. Life 

changes—new assets, marriages, 
divorces, births, deaths, and changes 
in the law—require periodic review 
and amendment. Newly acquired 
property must be titled into the trust, 
and beneficiary or successor trustee 
designations may need adjustment. 
Trusts are not “set it and forget it” 
documents; they demand ongoing 
maintenance.

Choosing the wrong successor 
trustee. This is often the most 
consequential decision, yet 
many people default to naming 
a spouse, child, sibling, or 
friend to “save money.” Two 
serious problems arise: Even 
family members or friends are 
usually entitled to “reasonable” 
compensation, and because 
they often lack experience, the 
administration can drag on, fees 
balloon, and attorneys must be 
hired—driving costs higher, in 
total, than a professional would 
have charged.

More dangerously, successor trustees 
wield enormous power with virtually 
no automatic oversight. There are 
no “trust police.” Trust documents 
are private; they are not filed with 
any court or public office. Banks 
and brokerages simply follow the 
instructions of whoever presents 
themselves as trustee. Family-
member trustees all too frequently 
abuse this power—transferring assets 
to themselves, ignoring named 
beneficiaries, or distributing property 
according to what they believe the 
decedent “really wanted” rather 
than what the trust actually says. By 
the time beneficiaries discover the 
misconduct, the money is often gone.

Even when misconduct is discovered, 
beneficiaries face steep hurdles. They 
must hire counsel, pay for forensic 
accounting, and sue—often against 
a trustee who is using trust assets 

to fund their own defense. In many 
cases, beneficiaries are never properly 
notified of their rights (despite legal 
and document requirements), or they 
simply cannot afford the fight.

If you are considering a revocable 
living trust, first ask: Do I truly need 
one? Many goals attributed to trusts—
avoiding probate, incapacity planning, 
minor-beneficiary protection—can 
often be accomplished more simply 
and cheaply with beneficiary 
designations, transfer-on-death deeds, 
durable powers of attorney, and well-
drafted wills.

If a trust is genuinely appropriate, 
take these steps to protect it:

Fully fund it from the beginning and 
title every new asset correctly.

Review and update it regularly.  

Seriously consider appointing a 
licensed professional fiduciary as 
successor trustee. Professionals 
typically administer trusts faster, more 
efficiently, and at lower overall cost 
while providing neutrality and strict 
adherence to the trust terms and the 
law.

A properly funded, maintained, and 
professionally administered trust can 
still be an excellent tool. But a poorly 
executed one sold through high-
pressure marketing can become an 
expensive invitation to family conflict 
and outright theft.

Why Do 
TRUSTS FAIL?
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Team Up Athletics proudly
offers Wilson Baseball, Softball,
and Inflatables — plus the full
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DeMarini, Louisville Slugger, 
and ATEC.
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High-Performance Gear for Every Athlete

Van.Dunn@teamupathletics.com

Jerry Acosta and Don Vallee 

Joe Ramirez - Area520
Old Tucson Mixer

- photo credit Joe Ramirez

Juan JD Delgado, Audrey Good,  
Jamar Jordan

Stacy Fowler and Wendi Bradshaw  
at Chela Latin Cuisine
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La Hacienda Family Mexican 
Restaurant is more than a place to 

eat—it’s the story of a family’s passion, 
perseverance, and love for authentic 
Mexican food.

My name is Lorena, and my family’s 
journey began when my father, 
Ruben Sahagun, opened our first La 
Hacienda restaurant in Washington 
State in 1990. That location is still 
serving guests today, and several 
others have followed through the 
years.

My dad was born in Cuautla, Jalisco, 
Mexico, on a small ranch called 
La Hacienda de Abajo, the 
inspiration behind our name. 
The ranch wasn’t large, but it 
was full of life—cattle, a winding 
river, and a strong sense of 
community. I still visit it every 
year, and it reminds me of the 
roots and values my parents 
built this business on.

After moving from Mexico to 
the wwBay Area and then to 
Washington, my dad worked 
his way up in the restaurant 
industry—starting as a 
dishwasher, then busser, server, 
and manager. His work ethic 
and determination created a 
legacy that continues through 
our family today.

In 2013, a trip to Tucson 
changed everything. The desert 
reminded my dad of Jalisco, 
and he felt an instant connection. 
Within days, he and my mom signed 
leases for two locations. My husband, 
Gildardo, and I packed up and 
moved south to open La Hacienda 
in Arizona, while my siblings stayed 
in Washington to run the restaurants 
there.

Today, my dad, husband, and I 
manage La Hacienda in Oro Valley, 
blending the flavors of Jalisco and 
Michoacán. My husband is the chef, 

using my parents’ original recipes with 
his own creative touch. I oversee the 
front of the house, while my dad—ever 
the visionary—designs every corner 
of the restaurant, creating a warm, 
welcoming atmosphere.

Our motto, “Where the flavor 
makes the difference,” guides 
everything we do. From our 
scratch-made dishes to our 
friendly service, every detail 
reflects our family’s dedication 
and love for this craft.

That same dedication is driving 
our next chapter—a long-awaited 
expansion of our Oro Valley location. 
We’ve had plans to grow since 2019, 
but the project was delayed when 
the pandemic hit. I chose to cancel 
it due to the uncertainty of the 
unprecedented situation. In 2025, 
with a supportive new landlord, we 
were finally able to move forward. He 
helped us secure the space next door, 
making our dream possible.

The expansion will add about 60 new 
seats, bringing our total to around 
160. Construction begins once we 
receive the keys in December, with 
completion expected by the end of 
February 2026. The new layout will 
feature a center entrance into the 
new space framed by two arches and 
a redesigned bar area with high-top 
seating and open sightlines for a more 
social feel.

This growth will help us serve guests 
faster and more comfortably. During 
busy season, wait times often reach 30 
to 40 minutes for small groups and up 

to an hour for larger parties. With 
the added seating, those waits 
should drop to about 15 minutes, 
and we may begin accepting 
reservations for groups of six or 
more year-round.

We’ll also add a few new front-of-
house team members to support 
the expansion. Several people are 
already on a waitlist to join us for 
the grand opening.

Beyond the dining room, we offer 
full-service catering for weddings, 
celebrations, and corporate 
events of up to 250 guests. Our 
catering truck brings the same 
authentic flavor from our kitchen 
straight to your event.

La Hacienda is family through 
and through—three generations 
strong and still growing. We 
work hard, spend time outdoors 

with our children, and take pride in 
creating a place where everyone feels 
at home.

If you’re craving authentic 
Mexican cuisine made with heart, 
come visit us at La Hacienda 
Mexican Restaurant in Oro Valley. 
We can’t wait to welcome you 
and share our Taste of Tradition. 

La Hacienda Family Mexican Restaurant: 

A Taste of Tradition

La Hacienda Mexican Restaurant | (520) 297-1695 | haciendaorovalley.com

Lorena Sahagun-
Perez 
 Owner
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TargetedAI.Agency | (520) 294-1952

The Quiet Rise of Intelligent Living:  
How AI is Redefining Ease and Elegance in 
Everyday Life  By Dr. Shira Bush

Artificial intelligence (AI) has quietly 
moved from curiosity to the center 

of daily life. As 2026 unfolds, it’s not 
robots and code that draw our attention, 
it’s the subtle ways AI is reshaping how 
we live, work, travel, and connect. The 
smartest technology no longer demands 
to be noticed; it hums softly in the 
background, creating space and calm in 
a world long overwhelmed by pace and 
pressure.

The defining trend of AI in 2026 is 
human-centered harmony technology 
designed to complement human 
capability rather than compete with it. 
After years of chasing speed, we’re seeing 
a shift toward clarity and intention. AI is 
becoming a thought partner that keeps 
us rooted in our strengths while handling 
the tasks that drain time and focus. It’s 
less about doing more and more about 
doing what matters most with presence.

Harvard professor and best-selling author 

Albert Brooks has long argued that the 
future of technology lies in its ability to 
support emotional wellbeing, resilience, 
and the human qualities no machine 
can imitate. His perspective is especially 

relevant now: the true promise of AI is 
its ability to reduce friction and support 
people move through their days with 
greater ease and confidence.

Picture mornings that feel unhurried 
with soft light following the sun, coffee 

prepared the way you love it, and a 
schedule that flexes with your priorities. 
Picture homes that learn your rhythm, 
cars that anticipate your route, and 
workspaces that adjust to how you think 
best. This is intelligent living: technology 
responding with empathy and shaping 
days that feel like they truly belong to 
you.

In wellness, AI supports sustainable 
habits. In creativity, it turns sparks of 
imagination into real outcomes. In design 
and business, it translates complexity 
into clarity, allowing leaders to stay in 
their zone of genius while technology 
manages what’s beneath it.

The deeper transformation is personal. 
The true luxury of 2026 isn’t faster tech, 
it’s intentional living. When technology 
fades into the background, what remains 
is time, presence, and a life that finally 
feels beautifully our own.
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YOUR RESIDENTIAL GARAGE DOOR SPECIALISTS

Serving the Greater
Tucson, AZ Area

Family Owned and
Operated

LICENSED,
BONDED &
INSURED

520.740.1050

AUTHENT ICGARAGEDOORSERV ICE .COM 
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EXPERIENCE THE BEST OF TUCSON

COME TOUR THE 
ARIZONA SANDS CLUB

LUNCH IS ON US

TUCSON’S HUB 
FOR WILDCATS

 AND PROFESSIONALS

Carriage House - September 2025 Luncheon The Monica - August 2025 Mixer

El Charro Cafe - July 2025 Luncheon

La Hacienda Family Mexican Restaurant  
- August 2025 Luncheon

2025 Arizona Woman in Business 
Champion of the Year, Stacy Fowler, 

Tucson Business Networking, U.S. Small 
Business Administration
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Serving as Vice President of the 
Board of Directors for Southern 

Arizona Book Heroes over the past 
two years has been nothing short of 
extraordinary. When I first joined, 
the organization was already doing 
meaningful work, but watching it grow 
into the powerful, statewide support 
network it has become has been one of 
the greatest honors of my life. Today, 
Southern Arizona Book Heroes 
partners with 38 agencies across 
Arizona, with even more reaching out 
to join our mission. This expansion 
has allowed us to put books—and 
comfort—into the hands of countless 
children experiencing crisis or trauma.

This year in particular has felt like 
a full-circle moment. One of the 
most touching highlights has been 
seeing Jennifer Turner Jones deliver 
book bags to the Flagstaff Police 
Department and Coconino County 

Sheriff’s Office—the very agencies that 
once saved her life. Her act of giving 
back was not only powerful but proof 
of how deeply this mission resonates 
with those who have walked difficult 
paths themselves.

Another unforgettable moment 
was meeting a parent whose 
child had received one of our 
books during a frightening 
experience. Hearing how that 
small gift brought their child 
comfort reminded us why this 
work matters so profoundly. 
Every book we send out carries 
hope, distraction, and a sense 
of safety during moments when 
children need it most.

Providing first responders with bags 
full of children’s books is only the first 
step. What truly completes the mission 
is seeing those books placed directly 

into the hands of children—offering 
them a moment of calm, connection, 
or escape during a time of uncertainty. 
That simple act can change the tone 
of an emergency, soften fear, and 
remind a child that they are not alone. 

This work is meaningful powered 
entirely by people who care. As we 
continue to grow, so does our need for 
support. Whether you volunteer your 
time, donate new books, contribute 
financially, or become a sponsor, you 
become part of a mission that brings 
comfort and connection to children 
when they need it most.

Southern Arizona Book Heroes | Angela Atkinson  | soazbookheroes.org

Giving Children Hope
			   in Their Moment of Despair
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HOWARD STEWART
President/CEO, AGM 
Container Controls 

It was a great honor and highlight 
sitting down with our friend 

Howard Stewart, President/CEO 
of AGM Container Controls, 
Inc. Our lunch meeting provided 
a productive and engaging 
opportunity to learn about 
AGM’s work locally in the City 
of Tucson and Pima County, as 
well as nationally, and to explore 
how Tucson Business Networking 
can best support the company by 
connecting them with regional 
businesses.  

For those who may not know, 
AGM Container Controls, 
Inc. was founded right here in 
Tucson in September 1970 by 
Howard’s parents, Roger and 
Joyce Stewart. At the September 
13, 2025, celebration, the company 
celebrated its 55th anniversary 
with family, staff, and community 
members in attendance. 

A leading Tucson-based 
manufacturer with 150 employees, 
the company operates as an 
employee-owned company through 

its Employee Stock Ownership 
Plan (ESOP). The company builds 
solutions that protect what matters 
most. AGM specializes in shipping 
and storage containers as well 
as industrial transport solutions, 
helping keep equipment and 
goods safe by controlling moisture, 
regulating air pressure, and 
preventing damage during transit 
or storage.  

AGM also manufactures wheelchair 
lift systems under the brand name 
“Ascension,” providing individuals 
with mobility challenges access to 
stages and elevation changes in 
public facilities such as schools, 
convention centers, and restaurants. 
Their work demonstrates a 
commitment to both industrial 
excellence and improving quality of 
life.  During our meeting, Howard 
highlighted AGM’s commitment 
to a thriving culture and workforce 
development, including its College 
Tuition Reimbursement program. 
AGM encourages employees to 
pursue higher education and 
career-related courses, striving to 
be the employer of choice. Did you 
know? In a single year, up to 27% of 
AGM’s workforce took advantage 
of college courses!  

AGM’s achievements have been 

widely recognized. In 2009, the 
U.S. Chamber of Commerce 
named AGM “America’s Best Small 
Business of the Year.” Howard was 
honored as Southern Arizona’s 
CEO of the Year in 2018 and 
named Arizona’s “Transformative 
Leader of the Year” in 2022 by 
the Arizona Technology Council 
and the Arizona Commerce 
Authority. These accolades reflect 
Howard’s belief that all businesses 
should provide college tuition 
reimbursement to every employee!  

AGM Container Controls, Inc. 
continues to make a lasting 
impact locally and nationally, 
building innovative solutions while 
supporting its employees and 
community. With a commitment 
to helping employees achieve 
their personal goals through 
rewarding job opportunities and 
continuing education, AGM 
empowers its workforce to grow 
both professionally and personally. 
Howard meets with his employees 
to collaborate on shared objectives 
& goals at least 2x a year. To add 
to this, the company has had no 
layoffs in 33 consecutive years!  

Learn more about AGM Container 
Controls and grow with them: 
https://www.agmcontainer.com
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  Spotlights by Steven Fowler
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AZ Roofing 101: 
In Tucson and Southern Arizona, a 

roof isn’t just another part of your home; 
it’s the primary defense against extreme 
heat, sudden storms, and decades of UV 
exposure. Roofs Are Hot, a locally owned 
and operated roofing contractor, helps 
homeowners choose the right system and 
keep it performing with expert, long-term 
care.

Tile Roofs 
Tile is one of Arizona’s most durable 
and heat-resistant roofing options, but 
the real protection comes from the 
underlayment. Many production builders 
use standard felt that fails within 13–20 
years. Roofs Are Hot installs a heavy-
duty, self-adhering leak barrier reinforced 
with high tensile polyester for superior 
waterproofing and longevity—helping 
your tile roof last the decades it was 
designed for.

Asphalt Shingle Roofs 
Shingles remain popular for affordability 

and style options. In the desert, however, 
UV exposure can accelerate cracking 
and granule loss. Roofs Are Hot uses an 
advanced nanotechnology treatment that 
seals micro-cracks, improves reflectivity, 
and slows premature aging, helping 
extend shingle life while improving 
overall performance.

Flat BUR Roofing 
Flat roofs are common across Tucson and 
require consistent maintenance due to 
ponding water and surface wear. Roofs 
Are Hot allows each new BUR system to 
fully cure before applying coatings, a step 
often skipped, then applies one base coat 
and two full layers of elastomeric coating 
to manufacturer’s specifications. This 
ensures proper adhesion, maximum UV 
protection, and long-lasting results.

Hot Roof Check Maintenance Plan 
Proactive care prevents most major 
roof issues. With the Hot Roof Check, 
customers receive scheduled roof walks 
with photos, minor patching, storm-

damage checks, and priority repair 
pricing—without ever climbing a ladder.

A Reputation Tucson Trusts 
Locally owned, licensed, bonded, and 
insured, Roofs Are Hot has earned 
a strong reputation for integrity and 
workmanship. As one customer shared 
in a BBB review: “We are very impressed 
with this company. They are personable, 
attentive, and demonstrate the spirit of 
excellence. Very professional and highly 
recommended.”

Roofs Are Hot serves Tucson and 
surrounding communities with 
installation, repairs, maintenance, 
restoration, coatings, and insurance-claim 
support.

Juan JD Delgado | Roofs Are HOT LLC | RoofsAreHot.com | Roofs Are HOT LLC – Michael Sondgeroth ROC #08009

A roof isn’t just another part of your home;  
it’s your primary defense.
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How many times have you 
heard a local CEO leader 

complain: “Our organization can’t 
find qualified employees!!!” 

My name is Howard N. Stewart. 
I’m the President/CEO of a 
Tucson manufacturing company 
called AGM Container Controls 
(AGM). I’m also someone from 
whom you’ll never hear me utter 
the aforementioned complaint. 
Why is this the case???

My philosophy has long been 
that my company needs to 
“home grow” our own workforce.  
Accordingly, I primarily do so 
by investing in outside training 
courses, and/or encouraging 
members of AGM’s workforce 
to pursue college certifications 
and/or degrees that could help 
take each participating AGM 
employee to the next level. 
More specifically, I champion 
the practice of AGM inviting 
every single member of AGM’s 
workforce to participate in AGM’s 
College Tuition Reimbursement 
(CTR) program to the point 
that, in one single recent 
year alone, 27% of AGM’s 
workforce utilized AGM’s 
CTR program that year. 

My initial awareness of our 
U.S. federal government’s 
support of CTR dates back 
to 1989, which was the 
year that I rejoined this 
company’s ranks. Anyhow, 
during that specific year 
of my return to AGM was 
when I realized that no more 
than a half dozen or so of 

AGM’s 50 or so employees at that 
time had either a bachelor or an 
associate degree. What’s more, 
I quickly learned that no one 
at AGM was championing the 
idea of encouraging members of 
AGM’s workforce to get a either a 
certificate or college degree.
As for me personally, I was of 
the mindset that my own college 
experience had effectively set 
the “wheels in motion” for me 
to ultimately become a business 
professional. Therefore, it seemed 
illogical to me that, in my next few 
years at AGM, somewhere between 
zero to 2% of AGM’s workforce 
were utilizing AGM’s CTR 
program at any given moment. 

Accordingly, over the 
next decade, but long 
before I would later 
become AGM’s CEO, 
I’d occasionally ask my 
coworkers what was 
stopping them from 
pursuing a college 
education, and what 
I discovered was 

that their primary fear was that 
AGM Management might not fully 
reimburse them for the classes that 
they would otherwise take. 

More specifically, up until that 
time, AGM’s CTR policy had 
been to reimburse participating 
employees as follows: “A’s” 
received 100% reimbursement, 
“B’s” received 75% reimbursement, 
and “C’s” received only 50% 
reimbursement. As for “D’s” and 
“F’s”, the employees would be on 
their own. 

However, through my own 
readings at that time, I had 
become aware that, universally 
speaking, students who earned 

AGMCONTAINER.com | 3544 E Fort Lowell Rd  | Tucson, Arizona 85716

Why I put so much stock into  

PROVIDING OPPORTUNITIES 
for members of my workforce.

HOWARD N. STEWART
President/CEO

AGM Container Controls
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“B’s,” versus “A’s” in school, on 
average, would typically end up 
being remunerated with similar 
amounts of compensation. 
Interestingly, such readings also 
indicated that: “students who earn 
“A’s” tend to be “perfectionistic 
in nature,” while those earning 
“B’s” tend to grow up to become 
society’s “social butterflies”. Thus, 
realizing that my company would 
likely need a roughly equal dose 
of employees with either such 
trait, I ultimately decided to 
restructure AGM’s CTR program 
to reimburse our employees 
as follows: 100% for “A” or “B” 
grades; 75% for “C” grades; and 
As for “D’s” and “F’s”, the given 
employee would still be on his/her 
own. (Note: It’s long been AGM’s 
experience that approximately 88% 
of our CTR participants will either 
achieve an “A” or a “B” grade.)

Switching gears, up until my 
return to the company, it had 
always been AGM’s practice never 
to increase any CTR participant’s 
compensation until he/she had 
ultimately achieved his/her college 
degree. Related thereto, a number 
of AGM’s prospective CTR 
participants had voiced to me their 
concerns regarding how much 
personal time/effort that they 
might potentially expend earning 
such a certificate/college degree 
versus their uncertainty as to how 
much additional compensation 
that AGM might reward them for 

having done so. 

Such complaints later led me 
to revise AGM’s CTR policy, 
such that, at the time of each 
employee’s semi-annual or annual 
performance review, AGM 
would provide such employees 
with a separate educational 
review. As a result, today’s AGM 
CTR participants get regularly 
rewarded with incremental 
compensation increases that are 
proportionally tied to: 1) the 
given employee’s current wage 
or salary; 2) the relevance of the 
coursework completed to the given 
participant’s current position, or 
to a future AGM position to which 
the participant might reasonably 
aspire; 3) the number of credit 
hours correlating to each course 
completed; 4) the grade earned for 
each specific course completed; 

and 5) the level of degree (i.e., 
associates vs bachelors vs 
masters, etc.) that the given CTR 
participant was in pursuit. 

I now automatically reassess each 
participant’s perceived value to 
AGM, once the given participant 
completes each certificate/
degree, at which time I may opt to 
further reward their educational 
endeavors, doing so out of fairness, 
but also because I might well 
want to ward off any chance that 
another enterprise might try to 
poach these recent graduates by 
offering them a higher wage or 
salary. 

Over the years, I’ve also 
endeavored to make AGM’s 
CTR program more attractive to 
the needs of each prospective 
participant by adjusting or 

Machine

Sam AlAccad Working on QA
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reducing his/her work hours, in 
the relatively rare cases where 
the prospect’s class time might 
otherwise interfere with his/her 
own work schedule. 

Likewise, it’s long been my 
philosophy that students will 
do their best if they pursue a 
degree path in a field that they 
feel passionate about, I permit 
AGM’s workforce to pursue 
degree paths in any field in which 
they exhibit an interest, 
which occasionally leads 
our CTR program to 
educate a teacher, a social 
worker, or even a nurse. 
Nevertheless, despite 
AGM not controlling 
our student/worker’s 
fields of study, in reality, 
approximately 95% of 
AGM’s workforce end up 
pursuing degrees that fully 
relate to AGM’s focus as a 
company, especially in the 
areas of manufacturing, 
machining, and 
engineering. 

Some 20 years or so 
ago, I initiated what has 
become AGM’s “Learn to Earn” 
recognition program, doing 
so to recognize some of our 
CTR participants’ outstanding 
educational accomplishments, 
whereby such deserving 
participants might ultimately 
become recognized with an 

honorary trophy and much 
appreciated extra cash.

AGM’s CTR program continues 
to be rather unique in our 
Tucson business community, 
in that there are zero barriers 
to participation. For example, 
it’s my strongly held desire to 
encourage and invite every AGM 
employee to participate in this 
potentially career-changing, if 
not life-changing educational 

opportunity regardless of their: 
current position at AGM; career 
potential or possibly the lack 
thereof) within our organization; 
highest level of education that 
the prospective CTR participant 
previously completed; educational 

aspirations, in terms of the chosen 
field of study, or level of degree; 
perceived (by AGM Management) 
number of years remaining until 
their retirement from AGM; 
and desire, or need, to cut back 
on their regular or overtime 
hours, while in pursuit of higher 
education. 
As such, my overarching objective 
for AGM’s CTR Program is 
quite simply this: I believe that 

AGM should continue 
to generously invest 
in our workforce, such 
that, educationally 
speaking, every AGM 
employee should have 
the opportunity to better 
him or herself, whether 
in doing so, he/she is 
preparing to become a 
more useful asset to AGM 
itself, to his/her family, 
and/or to our community. 

Accordingly, by inviting 
every member of AGM’s 
workforce to join AGM’s 
CTR program, AGM 
is primarily investing 

in present/future success of 
our own company, especially 

considering that such AGM CTR 
participants often put themselves 
in the position to be considered for 
future promotional opportunities. 

Interestingly, my fellow CEOs 
frequently ask me: “Howard, if we 
follow AGM’s example by further 

Employee of the Year - Learn to Earn
Melyssa Leyvas
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educating our workforce, what 
happens if such employees leave 
us?” 

My standard response to this 
question continues to be: “You’re 
asking yourself the wrong 
question. What you should truly be 
asking yourself is this: If you fail 
to educate your workforce, then 
what will happen if they stay?” In 
fact, in my opinion, it’s this specific 
under-education of one’s workforce 
that regularly keeps many such 
businesses from potentially 
achieving a good deal of success 
that they might otherwise realize. 

What’s more, despite this 
assumption on most CEOs 
part that if they educate their 
workforce, then such employees 
will ultimately leave them, it’s 
been AGM’s experience that 
the employees who participate 
in AGM’s CTR program are 
actually far more, not far less, 
likely to remain employed with 
us, considering that, on average, 
AGM’s CTR participants currently 
stay an extra 19 months longer 
with our company than those 
AGM employees who never 
choose to get engaged with it.  
So, what other ROI have AGM’s 
educational expenditures likely 
yielded to date?  

Well, in the past 3 years alone, 
AGM has experienced an average 
turnover rate of roughly 14% 
per year; whereas, in that same 
time period, the average US 
manufacturer has experienced 
a turnover rate exceeding 30%. 
Moreover, whereas the average 
tenure rate of AGM employees 
currently exceeds 9 years; the 
average tenure of employees 
at most US manufacturers is 
currently less than 3 years. 
Furthermore, some business 
owners might be surprised to learn 
that, despite AGM continuing 
to offer such a generous CTR 
program, AGM’s financial value as 

an organization has increased by 
a factor of 30 times in the last 30 
years. 

Incidentally, all business owners 
should take the time to familiarize 
themselves with Section 127 of the 
IRS code, which is the provision 
that enables such businesses 
to deduct up to $5,250 per 
participating CTR employee from 
their federal taxes each year. 

For example, in one recent year, a 
total of 34 AGM employees took 
124 college courses for a total 
pre-tax cost to AGM of $50,000, 
which, in turn, means that AGM 
experienced an after-tax cost for 
AGM’s CTR program of less than 
$40,000 that year. In addition, 
it should be noted that, despite 
AGM’s generosity in the specific 
area of CTR, we generally spend 
less than 1% of AGM’s pre-tax 
profits on education each year. 

I’ve long noted that a number 
of the few businesses that offer 
their employees a CTR program, 
often do so utilizing a unsavory 
practice that I myself find to 
be entirely counterproductive. 
As such, these employers CTR 
programs frequently include 
a contractual clause, whereby 
the given employer can “claw 
back” a good amount of their 
organization’s educational 
expenditures, should the given 
participant choose to leave their 
employment within a 2-to-5-year 
timeframe from the time that 
the participant’s educational 
expenditures actually took place. 
However, in my mind, such 
measures are almost always 
counterproductive, in that the 
given employer’s workforce 
readily perceives such contracts 
to serve as “golden handcuffs” 
that generally turn-off most 
such potential CTR participants 
from being willing to further 
pursue any college education 

whatsoever. So, if you want your 
CTR program to be successful, 
then you shouldn’t employ this 
discouraging practice! 

Intriguingly, AGM’s CTR program 
attracts a higher percentage of 
minorities (mainly Hispanic and 
black) than it does members of 
AGM’s workforce who identify 
as “caucasian”. I suspect that this 
fascinating anomaly may have a 
lot to do with the fact that many 
of AGM’s minority workforce 
have not, in general, had the 
opportunity to pursue such a 
college education. Acccordingly, 
there appears to be a pent-up 
demand on the part of many such 
employees to get themselves better 
educated.
What’s more, it’s my assessment 
that, if lots of my fellow Tucson 
employers were to likewise provide 
such CTR opportunities, then, in 
as little as a single generation, we 
might just wipe out what I perceive 
to be one of Tucson’s most 
pressing problems, which is that, 
in general, Tucson’s workforce 
is undereducated. In fact, this is 
likely the biggest impediment that 
keeps most U.S. employers from 
ever giving Tucson much more 
than a casual glance when it comes 
to considering our community as a 
potential location for one of their 
divisions. 

In closing, my colleagues in this 
community sometimes ask me why 
I put so much stock into providing 
opportunities for members of 
my workforce to get a college 
education. In response, I generally 
indicate that it’s all about legacy, 
in that while there’s quite a lot 
of us CEOs who can run a great 
business, there are quite few of us 
who will ever be able to say that 
they made a transformative impact 
in the lives of a good portion of 
their organization’s workforce. 
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Jeffrey P. Nasse, Chancellor of Pima Community College (Pima) and Howard N. Stewart,  
AGM Container Control’s (AGM’s) President/CEO, who are ringed by members of AGM’s workforce 

who either currently attend Pima, or who have graduated from that institution.

AGMCONTAINER.com | 3544 E Fort Lowell Rd  | Tucson, Arizona 85716
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The Story of Jon Volpe
Owner and Chairman of the Board  
of NOVA® Home Loans

The story of 
Jon Volpe, 

Owner and 
Chairman of 
the Board of NOVA® Home Loans, 
is one of remarkable perseverance 
and achievement. After experiencing 
significant hardship following his 
family’s breakup at a young age, Jon 
lived independently and supported 
himself through his final years 
of high school. During this time, 
he found structure, purpose, and 
encouragement in athletics, along with 
valuable guidance from his coaches. 
Through these experiences, he 
learned that determination could turn 
any goal into reality.

That belief proved true when Jon 
earned a scholarship to Stanford 
University, where he excelled both 
academically and athletically. On 

the football field, he led the 
PAC-10 in rushing yards. 
His academic success was 
equally impressive, earning 
recognition as a Rhodes 
Scholar nominee and GTE 
Academic All-American, 
and graduating with both 
a Bachelor of Science and 
Master of Science in Industrial 
Engineering.

After Stanford, Jon was 
recruited by the Canadian 
Football League, joining 
the BC Lions, where he was 
named Rookie of the Year in 
1991. He later signed with the 

Pittsburgh Steelers, 
but a career-ending 
injury concluded his 
1994 season.

Jon joined NOVA in 
1995 and approached 
the business with the 
same discipline and 

drive that defined his athletic career. 
He immersed himself in studying the 
mortgage industry for six months with 
a clear objective to become the best. 
Understanding that flawless execution 
leads to winning, he applied his 
background in process and industrial 
engineering to develop the Production 
Plan, a loan origination methodology 
designed to help Loan Officers learn, 
grow, and succeed.

Jon believed deeply in the value 
of having all key functions under 
one roof at the branch level. This 
structure improved communication, 
strengthened teamwork, elevated 
efficiency, and enhanced overall 
customer experience. His engineering-

driven, streamlined approach to loan 
manufacturing helped NOVA fulfill 
its mission of “funding every loan 
possible” and propelled the company 
to become the market leader in 
Southern Arizona, a position it held 
for more than a decade.

Jon is passionate about excellence, 
and the words “no” and “can’t” are 
simply not part of his perspective. 
His question is always, “How can 
it be done?” Building and refining 
systems that improve loan processing 
became a natural extension of his 
engineering mindset. Although he is 
unquestionably the coach, he always 
credits the strength and unity of his 
team for the organization’s success.

After reaching his personal milestone 
of becoming America’s #1 Loan 
Originator, Jon discovered a deeper 
purpose in helping others achieve 
their goals. He values networking with 
professionals across all industries in 
Tucson and is always open to sharing 
guidance drawn from his experiences.

His commitment to community 
service, especially to children, 
runs deep. Jon’s first question 
when evaluating new sponsorship 
opportunities is consistently, “Does 
it serve kids?” NOVA has donated 
more than $5 million since 2015, 
making a tremendous impact on the 
community.

At the end of 2021, Jon stepped down 
from his role as CEO to devote more 
time to his family. Still, the dedication 
to Tucson remains strong, and the 
influence of Jon’s leadership continues 
to guide NOVA and its mission.

NOVA® Home Loans | novahomeloans.com

Jon Volpe 
Owner and Chairman
NOVA® Home Loans
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Adrian Fernandez | Yolanda Fernandez-Carr | Big Frog Custom T-Shirts & More | BigFrog.com

For more than five years, Big Frog 
Custom T-Shirts & More of Tucson 

has helped local businesses, schools, 
and organizations bring their ideas 
to life—one custom creation at a time. 
From personalized apparel to branded 
merchandise, coffee mugs, tote bags, 
and more, Big Frog is Tucson’s go-to 
destination for quality custom products 
made with care and creativity.

Behind the bright colors and bold 
designs is a family story grounded 
in service, resilience and community 
pride. The store is owned and operated 
by Adrian and his mother, Yolanda, 
a dynamic team whose shared values 
of hard work and giving back guide 
everything they do.

Adrian, a firefighter and former service 
member, and Yolanda, an elementary 
school teacher, both have deep roots 
in the Sonoran Desert and a lifelong 
dedication to helping others. When 

they purchased Big Frog, they saw an 
opportunity to continue that mission—
this time through the connections 
they build with their customers and 
community.

“From the beginning, our goal was 
to serve Tucson,” Yolanda says. 
“Whether it’s helping small businesses 
with branded apparel, supporting 
local events, or donating shirts for 
community fundraisers, we want to be 
part of what makes this city special.”

That spirit is reflected in their ongoing 
partnerships and events, including 
annual participation in Diamond 
Children’s Medical Center’s Lights of 
Love Celebration, and collaboration 
with Goodwill’s Youth Employment 
Program, which provides valuable 
work experience to young people.

Taking ownership of the business 
just six months before COVID-19 

presented 
immense 
challenges 
but through 
the support 
of their loyal 
customers 
and the 
Tucson 
community, 
they 
persevered. 
Today, with a 
new location, an outstanding team, and 
a renewed sense of gratitude, Adrian 
and Yolanda continue to celebrate 
creativity and connection through 
every custom product they make.

“Gracias, Tucson,” they say 
proudly. “You’ve helped us grow, 
and we’re honored to keep giving 
back—one design at a time.”

Where community and 
creativity come together

Kristy Gordon & Stacy Fowler 
- photo credit Steven Fowler

Arizona Sands Club - EIGHT Year 
Anniversary 

- photo credit Steven Fowler

Arizona Sands Club - EIGHT Year 
Anniversary 

- photo credit Steven Fowler
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(520) 886-5313 | Arizona and Colorado

State Farm® Insurance Agent

Thadeaus Jones

Offering Auto, Home, Life and Disability

Having insurance is not the same as having State Farm.
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5 Remodeling Mistakes 
Homeowners Make—
And How to Avoid Them
By Tim Knight, Owner 
TAB Tile and Stone

Remodeling your home is one of 
the most exciting projects you can 

take on. It’s a chance to reimagine your 
space and create something beautiful, 
functional, and uniquely yours. But as 
exciting as it is, remodeling is also a 
big investment—and too often, I meet 
homeowners who look back and wish 
they had done a few things differently.

At TAB Tile and Stone, I’ve helped 
hundreds of families with kitchen, bath, 
and whole-home remodels. Along the 
way, I’ve noticed the same mistakes 
appear again and again. Here are five 
of the most common—and how to avoid 
them so your project runs smoothly and 
delivers results you’ll love for years to 
come.

Mistake #1: Underestimating  
the Budget 
It’s easy to start with a number in mind, 
but real-life remodeling often brings 
surprises: plumbing issues, structural 
changes, or falling in love with a 
premium material once you see it in 
person. 
Expert Tip: Add a 10–15% cushion to 
your budget. If nothing unexpected 
comes up, you’ll have extra funds for a 
special upgrade, like a natural granite 
slab that transforms your space.

Mistake #2: Choosing Style 
Over Function 
Trends come and go, but timeless 
materials last. Granite, for example, 
is one-of-a-kind and adds warmth and 
character. Quartz offers plenty of colors 
and low maintenance, but if you want a 
true statement piece that balances beauty 
and function, granite is hard to beat.

Mistake #3: Ignoring 
Maintenance 
Every material has its own care level. 
Quartz is nearly effortless, while granite 

requires simple sealing every year or two. 
In return, granite resists heat, scratches, 
and stains while keeping its natural luster 
for decades.

Mistake #4: Poor Layout Planning
Even the best materials can’t fix a poorly 
planned layout. Kitchens with awkward 
flow or limited counter space become 
frustrating fast. 
 Expert Tip: Work with a professional 
designer early. At 
our TAB Design 
Center, you can 
see real slabs, 
cabinetry, and tile 
together before 
finalizing decisions.

Mistake #5: 
Skipping 
Professional 
Guidance
DIY videos make 
remodeling look 
easy, but it’s part 
art, part precision. 
One wrong 
measurement on a 
countertop can be 
costly. 
Expert Tip: Partner 
with professionals 
who understand 
design, product, 
and installation. 
At TAB Tile and 
Stone, we bring 
everything under 

one roof so homeowners don’t have to 
juggle multiple contractors.

Final Thoughts 
Remodeling should feel exciting, not 
overwhelming. With smart planning, 
the right materials, and experienced 
guidance, you can avoid costly mistakes 
and create a space that feels like home 
from day one.

At TAB Tile and Stone, we pride 
ourselves on guiding homeowners with 
honesty, craftsmanship, and design 
expertise. Whether you’re planning 
a dream kitchen, a spa-like bath, or a 
simple refresh, our Design Center is the 
perfect place to start—where inspiration 
meets expertise, and where timeless 
materials like granite turn houses into 
homes.

tabtileandstone.com | (520) 294-1952
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SCOTT BRONSON
Owner/Operator
Maui Wowi Smoothies  
& Hawaiian Coffees 

Nearly a year and a half ago, 
I met Scott when we began 

volunteering with The Arizona 
Bowl. Through volunteering, we 
became good friends and often 
caught up on Arizona football. 
I later found out that I had 
graduated high school with his 
son, Ryan. I also learned that 
Scott is the owner of the mobile 
beverage stand Maui Wowi, 
where he serves the community 
delicious drinks at events 
around town, including Arizona 
Athletics events and Tucson 
Roadrunners games. At these 
games and those around town, 

have you grabbed a savory drink 
from Maui Wowi? When I go to 
Arizona Football and Baseball 
games, my dad and I often stop 
by to chat with Scott and order 
a drink.

“Aloha & Mahalo from a 5-year 
owner/operator for Maui 
Wowi Smoothies & Hawaiian 
Coffees serving Southern 
Arizona. We own & operate 5 
mobile themed mobile carts 
serving healthy, refreshing and 
blended smoothies, coffees, 
teas and shaved ice. Maui Wowi 
smoothies are whole fruit or 
vegetable, 100% natural & full 
of vitamins and minerals. We 
give back to the community 
and would love to work with 
you on any event (schools, fairs, 
gatherings, church, catering 

opportunities and much more) 
- We come to you! This is great 
for Tucson & everyone with 
the ALOHA spirit! Spread the 
ALOHA SPIRIT with Maui 
Wowi! :)”

When you’re planning your next 
event, no matter the size, big 
or small, and want to support 
a local business that provides 
delicious drinks and award-
winning service, contact Scott 
and his team. You’ll come back 
wanting seconds or even thirds 
of their refreshments. Scott and 
his team can’t wait to hear from 
you!
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Tyler Ornstein | TylerOrnstein.com

Most entrepreneurs have a 
story about when their 

big idea struck — but for Tyler 
Ornstein, it started with a 
backpack, a dream, and a few bags 
of coffee.

At just 14 years old, Tyler 
was going door to door in his 
neighborhood, introducing people 
to a product his father had helped 
him develop — the world’s first 
organic acid-free coffee that people 
with sensitive stomachs could 
finally enjoy. Tyler didn’t just 
believe in the product; he lived it. 
With a backpack full of samples 
and a bold smile, he poured his 
energy into sharing something that 
made people feel good.

What began as a simple idea 
— coffee that doesn’t hurt your 
stomach — grew into what is now 
a seven-figure company: Tyler’s 
Coffee. Over the years, Tyler has 
turned that youthful hustle into a 
powerful brand recognized across 
the country, with products sold 
in major retailers like Walmart, 
Target, and Amazon.

Like many visionary 
entrepreneurs, Tyler’s passion for 
growth and innovation led him 
into multiple successful ventures 
— from e-commerce and product 
development to consulting and 

community engagement. Each 
new chapter carried the same 
drive that fueled that teenager 
with a backpack: a commitment 
to solve problems, uplift 
people, and create something 
meaningful.

Today, Tyler’s focus has evolved 
from building his own empire to 
helping others build theirs. After 
years of navigating the highs and 
lows of business ownership, he 
understands what it takes to not 
just start a company — but to make 
it last.
Now, through his “Tidbits with 
Tyler” series and speaking 
engagements, he’s on a mission to 
give back to the entrepreneurial 
community. His goal? To help 
small businesses scale, succeed, 
and stand strong — even in 
challenging times. He shares real 
lessons from his own experiences: 
how to pitch to major retailers, 
how to build authentic customer 
loyalty, and how to lead with both 
grit and gratitude.

“I’ve been through it all — the 
late nights, the rejections, the big 
wins,” Tyler often says. “If I can 
help another entrepreneur avoid 
some of the mistakes I made and 
grow faster, that’s the real reward.”

In a world where business often 
feels cutthroat and competitive, 
Tyler believes collaboration is the 
key to the future. His message to 
fellow entrepreneurs is simple but 
powerful: “Don’t build a business 
for yourself — build it for your 
customers. Serve first, and success 
will follow.”

From his humble beginnings 
walking door to door with a 
backpack full of coffee to leading 
a multi-million-dollar brand that 
continues to grow, Tyler Ornstein 
the Business Therapist, embodies 
what modern entrepreneurship 
should look like — innovative, 
resilient, and deeply human.

And as he pours his energy into 
mentoring and empowering others, 
one thing is clear: Tyler isn’t done 
brewing success — he’s just getting 
started.

Connect with Tyler and see how he 
can help your brand grow at www.
tylerornstein.com

Don’t build a business for yourself —  
build it for your customers. Serve first, 
and success will follow.

by Steven Fowler
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Saavi Services for the Blind is a 
nonprofit organization dedicated 

to empowering individuals who 
are blind or have low vision to 
live independent, productive, and 
fulfilling lives. With locations in 
Tucson and Phoenix, Arizona, Saavi 
provides comprehensive, non-visual 
training programs designed to help 
participants gain confidence and 
competence in every area of daily 
living, employment, and community 
participation.
Saavi’s philosophy centers on the 
belief that blindness is not a barrier 
to success—attitude, opportunity, 
and proper training are the keys to 
independence. Our organization 
serves individuals of all ages, from 
children developing early learning and 
mobility skills to adults and seniors 
adjusting to vision loss later in life.
Among Saavi’s core programs is the 
ETS (Elevate, Transform, Succeed) 

program, which provides immersive, 
hands-on training in essential skills 
such as cooking, cleaning, travel with 
a white cane, Braille literacy, assistive 
technology, computer and smartphone 
use, and self-advocacy. Participants 
work with certified instructors who 
themselves may be blind, serving as 
role models who demonstrate that 
blindness does not define ability.
Saavi also offers Transition 
Programs for youth and young 
adults preparing for college or 
employment, emphasizing leadership 
development, social skills, and job 
readiness. Workforce development 
programs connect adults to career 
pathways, providing opportunities for 
skill development and competitive 
employment. In addition, senior 
services help older adults regain 
confidence and remain active and 
independent in their homes and 
communities after vision loss.

Community education and outreach 
are also vital parts of Saavi’s mission. 
Our organization partners with 
businesses, schools, and civic groups 
to promote awareness about blindness, 
accessibility, and inclusion.
Through our commitment to teaching 
non-visual skills and fostering 
empowerment, Saavi Services for 
the Blind transforms lives, proving 
every day that blindness is not 
the characteristic that defines an 
individual’s future. Instead, with the 
right training and support, individuals 
who are blind can live the lives they 
want.
At Saavi, we believe “It’s not what 
you can see, but what you can do that 
matters most!” 
Expect more, achieve more, become 
more at Saavi Services for the Blind.

 

Build Your Dream Pool. 
Faster. Stronger. Smarter. 

Award-winning pool design & 
construction in Tucson since

2012.  

Extra steel & fiber mesh walls 
— smart plumbing & energy-

efficient equipment. 

Minimal construction & dedicated manager 
— 520-222-8503 | www.OmniPools.com 

Saavi Services for the Blind | www.saavi.us

Local Service Quick Turnaround Times Dedicated Rep Support No minimum orders

Contact for a Custom Quote! van.dunn@teamupathletics.com

BUILD A WINNING TEAMBUILD A WINNING TEAM
Corporate Uniforms, Staff Apparel, Polos, Jackets, Hats, etc!

Logo decoration, embroidery, screen print, patches, decals and laser etching. 

Blindness is not a barrier to success—attitude, opportunity, and 
proper training are the keys to independence.
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A Helping Hands 
Services, LLC

A Helping Hands Services, LLC | (520) 738-3930

Edwin Olsen, originally from 
Detroit, moved to Tucson at 

just two and a half years old. From 
an early age, he was surrounded by 
construction and tools, shaping his 
lifelong passion for hands-on work. 
Growing up, he worked alongside 
his grandfather and stepfather at the 
trailer park his grandfather owned 
in Tucson. That experience laid the 
foundation for his success in both 
business and life.

As a teenager, Edwin took on 
whatever work was needed, from 
drywall repair to servicing condensers. 
The long hours he dedicated to 
these tasks transformed his outlook 
on life, instilling a strong work ethic 
and a commitment to excellence in 
everything he does. This formative 
period was crucial to his short- and 
long-term success. He credits his 
grandfather, who was also his best 
friend, for “planting the seed” that 
inspired him to own his own company 
and eventually work for himself.

Prior to the 2008 market crash, Edwin 
worked in both the commercial and 
residential sides of contracting. Soon 
after the crash, he created an LLC and 

founded A Helping Hand Services 
LLC in 2009. Since then, Edwin has 
dedicated himself to helping people 
throughout the community, no 
matter the size of the job. An expert 
tradesman, he continues to take pride 
in his work and the relationships he 
builds along the way.

Edwin is the definition of a team 
player, someone who is committed 
to helping others by partnering 
with them to get the job done right, 
with no shortcuts, through grit and 
determination. With a full range of 
services offered, there is no job A 
Helping Hand Services LLC can’t 
handle, from full home remodels to 
general house repairs. A Helping 
Hand Services takes pride in its 
craftsmanship and stands behind 
every project with a three-year 
warranty on all workmanship.

 When asked who he’s looking 
to connect with throughout the 
community, Edwin says he’s also 
interested in partnering with other 
professionals in plumbing/HVAC, 
painting, real estate, insurance, 
restoration, and carpentry, to  
name a few.

Contact us today and enjoy peace of mind.

A Helping Hand 
Services takes pride 
in its craftsmanship 
and stands behind 
every project with a 
three-year warranty 
on all workmanship. 

Edwin Olsen OWNER  
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Your Western
 VENUE

Customizable Packages 

Authentic Western Atmosphere

Unique Venue Options

Catering & Bar Packages

Entertainment Options

Customizable Packages 

Authentic Western Atmosphere

Unique Venue Options

Catering & Bar Packages

Entertainment Options
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Whether you're hosting an intimate gathering, a large corporate

retreat, a wedding, or a lively community event, we offer the perfect

setting to make your event unforgettable. From private parties and

seminars to holiday celebrations, bachelor/bachelorette parties, and

more, we can accommodate events from 25 to 3,000 guests. Saddle

up and book your event with Old Tucson today!

Whether you're hosting an intimate gathering, a large corporate

retreat, a wedding, or a lively community event, we offer the perfect

setting to make your event unforgettable. From private parties and

seminars to holiday celebrations, bachelor/bachelorette parties, and

more, we can accommodate events from 25 to 3,000 guests. Saddle

up and book your event with Old Tucson today!

groupsales@oldtucson.comoldtucson.com | 201 S. Kinney Road | Tucson, AZ 85735 | 520.883.0100
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Classy Closets offers 
custom closet solutions 

designed to fit both your 
style and functionality 
needs. Our approach starts 
with a free in-home or 
showroom consultation, 
where professional 
designers work with you to 
map out your space, vision, 
and budget.

We emphasize high-quality 
materials, tailored accessories 
(such as adjustable shelves, 
hang rods, pull-out drawers), 
and efficient in-house 
manufacturing, all backed by a 
limited lifetime warranty and a 
solid reputation. 

From “Everyday Organization” 
to “Ultimate Lux,” there 
are distinct levels to match 
your taste and budget. The 
“Everyday Organization” 
tier offers classic storage 
elements, while “Ultimate 
Lux” goes all-in with premium 
woods, integrated lighting and 
lavish finishes.

Our clients speak highly of 
the professionalism of the 
team and the clean, polished 
installation process.

If you’re ready to turn 
cluttered closets into 

something streamlined  
and beautiful,  

Classy Closets blends  
form and function nicely. 

Showroom: 2010 N. Forbes Blvd. Ste 105 

(520)  326-7888
AZROC 232839
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OUR PROUD SPONSORS
Community Investors

Executive Sponsor

Corporate Sponsors
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Networker Sponsors

Gospel Rescue Mission

Wesley Stolsek
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VAN DUNN
Owners
 

Team Up Athletics is 
knocking it out of the 

park, specializing in custom 
sports uniforms, apparel, and 
equipment. They’re proudly 
partnering with Southern 
Arizona sports teams and 
businesses to gear up for success 
both on and off the field!

Team Up Athletics Tucson 
is a locally owned franchise 
specializing in custom sports 
uniforms, apparel, and 
equipment for teams and 
organizations throughout 
Southern Arizona. Established in 

April 2024 and led by the father 
and son team, the Tucson branch 
is part of the national Team Up 
Athletics franchise network.

The Team Up Athletics franchise 
was founded in 2017 and has 
expanded to 35 locations across 
the U.S. The Tucson franchise 
offers personalized team gear, 
including jerseys, spirit wear, fan 
apparel, and on-field equipment. 
Team Up serves a wide range of 
clients, from youth leagues and 
middle and high schools to adult 
recreational teams. Our service 
area encompasses numerous 
schools and businesses in 
Southern Arizona. 

Team Up Athletics builds and 
boosts confidence starting in 
the locker room by creating 
high-quality branded equipment 
in a wide range of styles and 
templates. Their products, 
ranging from custom uniforms, 
team apparel and anything sports-
related elevate the confidence 
of every athlete, whether they’re 
gearing up in the locker room or 
stepping onto the field. No matter 
the sport and no matter the size, 
nothing is too big or too small for 
Team Up Athletics.

Business  
  Spotlights by Steven Fowler
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by Steven Fowler

Do you ever wonder why certain 
places make you feel instantly 

comfortable and welcome? That is the 
question at the heart of this article.

More than twenty-eight years ago, I 
transitioned from a career as a fashion 
buyer and accessory business owner 
to return to school for interior design. 
My design work accelerated quickly. 
One of my earliest major projects was 
the interior design of Eleven Arches, a 
home near Hacienda Del Sol designed 
by Josias Joesler. Joesler, the Swiss 
architect responsible for many notable 
Tucson landmarks, including St. 
Philip’s Church, created distinctive 
structures from the 1930s through the 
1950s, many of which are now on the 
historic registry.

Over time, many of my clients owned 
multiple homes, which allowed my 
work to expand beyond Tucson to 
include their vacation properties 
as well. Word-of-mouth referrals 
helped grow my business steadily, 
and I developed a trusted network 
of contractors and tradespeople 
with whom I’ve collaborated 
for more than twenty years. 
Together, we provide full 
remodel services with an 
emphasis on kitchens and 
bathrooms, along with 
furnishings, custom window 
treatments, and Hunter 
Douglas products.

I take on projects of all sizes. 
Recently, I visited a newer home 
in Sahuarita for a simple paint 
consultation and was able to 
transform the entire feel of the 
space through carefully selected 
finishes alone.

Communication is central to my 
design approach. I ask detailed 
questions to understand how 
clients live in and use their 
spaces. Those conversations 
guide decisions about lighting, 
paint finishes, furnishings, and 
window treatments.  

Window coverings, for example, 
involve balancing privacy, UV and 
heat control, light filtering, and sound 
considerations, all while ensuring they 
complement the overall design.

Remodels are especially rewarding 
because they improve both function 
and appearance. Today’s options—
appliances, countertops, cabinetry, 
flooring, and accent tiles are 
extensive and allow each project to be 
customized to the client’s preferences. 
Even small upgrades, such as 
improved lighting or a few updated 
pieces, can create a noticeable and 
cost-effective change.

Preparation helps clients make the 
most of working with a designer. I 
encourage gathering photos from 
magazines or online resources that 
reflect not only what you are drawn 
to, but also what you want to avoid. 
Consider how each room functions, 
when it is used, who uses it, and 
whether you have children or pets. Do 
you dine at the table or in front of the 
television?  

How do you use your outdoor 
spaces? I recently visited an upscale 
neighborhood in Scottsdale and 
noticed a trend: front patios designed 
as full living areas with fire pits and 
seating that encourage interaction 
with neighbors. something I didn’t 
expect to see.

Another benefit of working with a 
designer is access to the network 
of industry trades we collaborate 
with—craftsmen, manufacturers, and 
specialists who provide high-quality 
products and services. We work 
directly with these professionals, and 
we can take clients to design centers 
to see furnishings and materials in 
person. The initial consultation allows 
both the client and the designer to 
determine if the partnership is a good 
fit and often reveals how thoughtful 
planning can help avoid costly 
mistakes.

I opened with the question of why 
some environments feel more 
comfortable than others. Most people 
don’t consciously notice details 
such as the spacing of furnishings, 
the blend of general, ambient and 
task lighting should vary, with the 
interplay of color, texture, and even 
scent. Yet these elements create the 
comfort we respond to. Furnishings 
must serve a purpose while fitting 
seamlessly into the broader design. 
Often, it’s easier to spot what feels 
“off” than to identify what makes a 
space work.

My goal is simple: to help clients 
create comfortable, thoughtful 

spaces that bring calm where 
they want calm and energy 

where they want vibrancy. 
Every room should be a 
place they truly enjoy.

I welcome the 
opportunity to consult 
with you and explore 
how we can enhance  
your surroundings.

Randy Davidson | Randy Davidson Designs | (520) 977-7019 | RandyDavidsonDesigns@gmail.com 

Thoughtful spaces bring calm  
where you want calm and energy where  
you want vibrancy. 

Randy Davidson
Owner - Randy Davidson Designs
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BRUCE BEIKMAN
Communications Director 

It was a true honor and privilege 
to join friends and business 

connections for a tour of Gospel 
Rescue Mission at the Center of 
Opportunity.

 After the September grand 
opening of the new Opportunity 
Coffee & Café, a Social Enterprise 
of GRM, I spoke with Bruce at 
Tucson Business Networking’s 
October Breakfast about touring 
the café and learning more about 
the exciting developments at 
GRM. I suggested that a tour 
would be a valuable opportunity 
for professionals to connect in a 
relaxed setting, learn more about 
the mission, and explore how we 
can collaborate to support GRM’s 
efforts to offer hope, shelter, and 
transformation to those in need. 
We’re all in this together! 

Our group of 11 gathered at 
Opportunity Coffee & Café, 
where we first enjoyed delicious 
coffee and pastries served with 
exceptional care by employees 
Jamie, Charles and Brandon. Have 
you been there? In partnership 
with Pima Community College 

and Blessed Grounds Coffee, the 
café provides an empowering, 
hands-on environment for guests 
rebuilding their lives. Guests gain 
real-world training in customer 
service, hospitality, and business 
operations while pursuing careers 
in business & culinary arts.  

Bruce and assistant Yesmeen 
Romeo shared a glimpse into 
the future of the 20,000 square 
foot facility, which will one day 
feature amenities such as a sports 
and recreation center, hair salon, 
grocery store, and more. It’s a 
powerful example of how GRM 
helps the nearly 360 men, women, 
and children living there feel a 
true sense of belonging. The tour 
continued to the nearby El Rio 
Community Health Center, where 
GRM and El Rio collaborate to 
serve residents. There, we received 
an overview of how the clinic 
supports the community through 
comprehensive care, from adult 
and family medicine to dental 
services, across 4 operatory rooms, 
7 exam rooms, and more!  

Through 5 interconnected 
programs, GRM helps men, 
women, and families rebuild their 
lives. Its faith-based recovery 

program supports individuals 
in overcoming addiction and 
finding hope through spiritual, 
emotional, and practical care. The 
employment program provides 
training and guidance to help 
guests secure steady work and 
achieve independence, while the 
housing program assists them in 
moving into permanent homes 
with financial counseling, essential 
items, and ongoing support. The 
outreach program delivers food, 
clothing, hygiene items, and other 
vital resources to help those at risk 
of homelessness stabilize their lives 
and move forward.  

Launched in 2019, GRM’s 
commitment to making Southern 
Arizona a thriving and stronger 
region has been exciting to witness. 

Here are statistics:  

•1,088,846 Meals served 

•551,342 Safe bed nights  •2,063 
Jobs secured  

•2,508 Housing placements  

•1,387 Children Served 

•731 Recovery completions   

Make a plan to tour & get involved: 
https://grmtucson.com/

Business  
  Spotlights by Steven Fowler
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“By the time I  
was twenty-one,  

I bought my  
first home.”

Vallee Gold Team | (520) 544-5555 | kathy@kathyvallee.com | valleegoldteam.com

My mother, Diana Harn, built her 
real estate business on grit, heart, 

and a sense of humor that disarmed 
everyone she met. Her laugh—a full, 
joyful belly laugh—was infectious. Clients 
trusted her instantly because she made 
real estate feel like connection, not 
pressure. I loved being with her at the 
office. She’d put me to work filing—
tedious jobs no one wanted in the days of 
paper transactions. I didn’t mind. Even 
then, I knew I was watching something 
extraordinary: a woman who turned 
relationships into results and joy into a 
business that changed lives.

We didn’t come from wealth, but we 
came from wisdom. My parents knew 
real estate wasn’t just a career—it was how 
they built a better life for us. My mother, 
who spent 38 years creating her legacy, 
gave me a lesson I still carry: “Save half 
of everything you make.” More than 
discipline, she gave me vision. Owning 
real estate, she taught me, wasn’t a 
luxury—it was a foundation. That belief 
became a generational theme. Today, all 
my children are homeowners. That’s not 
an accident. It’s a legacy.

By the time I was twenty-one, I bought 
my first home. I never planned to 
follow in my mother’s footsteps. I was 
an introvert, an artist at heart, weaving 
yarn and hand-dyeing it with desert 
pigments. Each piece taught me patience 
and vision—qualities that would later 
guide me in real estate. When my mother 
passed away from breast cancer in 
2009, everything she taught me shifted 

from advice into something sacred—a 
compass. Her words still echo: “This 
too shall pass.”

People often ask how I went from 
weaving fiber art to negotiating multi-
million-dollar contracts. The answer is 
simple: both require discipline, vision, 
and the ability to see opportunity where 
others see obstacles. Since 2001, I’ve 
learned that this business will humble 
you, stretch you, and teach you what 
no classroom can. It’s not about selling 
homes—it’s about guiding people through 
life’s biggest transitions.

I’ll never forget one young family facing 
foreclosure, a letter spread out on the 
kitchen table between us. We walked 
them through the short sale process, 
offering not just strategy but hope. Years 
later, they called again—ready to buy 
their “comeback home.” That moment 
taught me more than any boom market 
could: real estate is about transformation.

In 2005, Don and I were volunteered 
to help rebuild homes with Habitat for 
Humanity. Standing in the Lower Ninth 
Ward, surrounded by devastation, I 
realized again that our work is about 
far more than transactions. It’s about 
restoring dignity and hope. That week 
reshaped my purpose and deepened my 
commitment to serve.

Mentorship has become one of the most 
rewarding parts of our journey. One of 
the first agents we mentored is now a 
top producer in Ohio. At the time, he 
had no reliable car—so we handed him 
ours until he found his footing. Watching 

his journey unfold has been one of our 
greatest joys.

“When I joined Kathy and Don’s team, I 
was driving a two-toned ’76 GMC truck 
with no air and manual windows—barely 
holding it together. Kathy told me, 
‘Any time you need to show up like a 
successful Realtor, come pick up one of 
our Lexus SUVs.’ I thought I’d won the 
lottery. That moment—and their belief in 
me—set me on a new path.”

As the daughter of a military family 
and with Don serving in the U.S. Air 
Force, service has always been at the 
core of who we are—both in our business 
and in our community. This work, this 
life, this purpose—it’s a privilege. And 
I carry it forward with open hands, a 
full heart, and an unwavering belief in 
what’s possible when we choose to build 
something that truly matters.

For over 25 years, Don and I have been 
privileged to guide more than 3,000 
Tucson families to the place they’d call 
home.

It’s not about selling homes—

It’s about guiding 
people through life’s 
biggest transitions.

Kathy Vallee REALTOR®  

by Steven Fowler
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It’s not if, it’s when: The moment 
your technology fails—the 

network stalls, the server quits, 
and your business freezes. In 
that terrifying moment, you don’t 
need a vague corporate promise 
or a remote help desk. You need 
proven expertise and an ally with 
integrity.

For over 20 years, LOGIN Business 
hasn’t just served Southern 
Arizona; we have committed our 
legacy here. True resilience is not 
found in generic fixes; it is built on 
a trusted, vetted partnership—an 
expertise forged on the same street, 
under the same sun. We share your 
ambition, and we protect it fiercely.

Deeply local. Deeply capable. 
Service no one else can match. 

Our proven difference is not just the 
latest technology; it’s local talent and 
reliability. When the unthinkable 
happens—a critical failure or a 
sudden cyber-attack—our local team 
arrives armed with many decades of 
combined deep knowledge specific to 
the Tucson business environment.

We are local, which means we can 
physically show up and give you a 
handshake, not a headache. We will 
take direct responsibility for the 

solution. This is the foundation of 
genuine trust.

This commitment is how we future-
proof our success. We are master 
strategists who deploy and manage 
advanced digital ecosystems. We deep-
dive into your complex infrastructure, 
engineering high-availability 
data architectures, integrating 
impenetrable perimeter defense 
systems, and strategically optimizing 
cloud resources to proactively secure 

and effectively scale your operations 
right here in the Old Pueblo.

Don’t settle for the alternative. 
Choosing our high-level local 
support is the most reliable 
investment you can make. It 
guarantees proven expertise backed 
by unmatched accountability.

Let’s stand together and build a 
more powerful, connected, and 
resilient Tucson.

Fellow Tucson Business Owner.

The Team at Login | Your Local Technology Partner | LoginBusiness.com

BE SEENBE SEEN
AMY IJAMS PHOTOGRAPHY

AMYIJAMSPHOTO.COM
520.235.5572

CUSTOM BRAND PHOTOGRAPHY

I’ll make you look better
than your sister!
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Zulma Moore | The ILS Company International | The ILS Company.com/new-tucson-warehouse

In today’s rapidly evolving 
global economy, Mexico 

has emerged as the premier 
nearshoring destination. 
The country’s success 
in international logistics 
demonstrates that geographic 
advantage alone is not 
enough; it also requires 
collaboration, trust, and 
strategic partnerships that 
drive mutual growth.

The Trust Advantage in 
Nearshoring
Mexico’s competitive advantage 
in the nearshoring landscape isn’t 
just its strategic location or modern 
infrastructure; it’s the collaborative 
ecosystem that enables businesses 
to thrive. The ILS Company 
exemplifies this approach, operating 
under the motto, “Trusted solutions, 
personalized logistics.” This Mexican 
logistics leader has built its reputation 
on a foundation of trust and 
customized partnerships that address 
each client’s unique challenges.

“Our focus is on helping customers 
become more efficient, reduce 
costs, and improve times. We 
are establishing Mexico as an 
international logistics hub,” explains 
Leticia Rodríguez, ILS’s director of 
marketing, operations, and carrier 
development. This customer-centric 
philosophy reflects a broader truth: In 
nearshoring, sustainable competitive 
advantage comes from relationships 
built on transparency and mutual 
success.

Collaboration as a Growth 
Strategy
ILS’s trajectory illustrates how 
collaboration can drive expansion. 
“Over the years, we have diversified 
from maquilas to the entire 
automotive sector,” notes Rodríguez. 
This evolution wasn’t accidental; it 
resulted from trusted partnerships 
that revealed new opportunities for 
mutual growth.

ILS’s specialization in facilitating 
international trade through air 
and sea freight, as well as cross-
border services, showcases how 
deep collaboration creates value. 
By providing integrated solutions, 
including international transport, 
customs clearance, and national 
distribution to industrial centers such 
as Querétaro, Saltillo, and Mexico’s 
northwest, ILS simplifies processes for 
its partners.

Navigating Uncertainty Through 
Partnership
In an environment where tariff 
uncertainties can disrupt planning, 
trust becomes critical. ILS 
acknowledges that “they affect us 
due to the uncertainty they generate. 
There are no long-term decisions 
with customers.” Instead of viewing 
this as an obstacle, forward-thinking 
companies see it as an opportunity 
to strengthen partnerships through 
transparent communication and 
flexible solutions.

The ability to pivot toward emerging 
opportunities, such as expanding 
partnerships with Chinese 
manufacturers or entering high-
value sectors like medical devices, 
electronics, and aerospace, depends on 
the strength of existing relationships 
and the credibility earned through 
consistent performance.

The Path Forward
Mexico’s nearshoring success 
story ultimately rests on a simple 
principle: Businesses that prioritize 
collaboration and trust don’t just 
survive market volatility—they lead 
their industries through it. With its 
strategic location, skilled workforce, 
and proven track record of reliable 
partnerships, Mexico offers companies 
more than just a logistics solution. 
It provides a platform for building 
lasting competitive advantages.

As global supply chains continue to 
evolve, companies that recognize that 
nearshoring is about partnership, 
trust, and the collaborative spirit that 
transforms geographic advantage 
into sustainable business success will 
thrive.

Mexico’s Nearshoring Hub: 

Building Success Through 
Strategic Partnerships
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TANYA BELL
Owner 

Committed to inspiring 
and empowering women 

entrepreneurs and professionals 
through financial growth and 
shared confidence, Tanya Bell, 
Founder of Aligned Mind 
Coaching, is dedicated to 
building a thriving community 
where women succeed together 
and transform their futures. 

I specialize in helping women 
break through their financial 
ceilings by addressing the 
subconscious beliefs that keep 
them stuck. You know... feeling 

guilty when you make “too 
much” money, thinking you 
have to work twice as hard to 
prove you deserve it, or that 
voice that says, “Who am I to 
ask for that much?” Maybe 
you’re not making the amount 
you want because you’re 
actually scared for the real 
you to be “seen”. Your brain is 
programmed to reject amounts 
above your “safe zone”, even 
when you consciously want 
more.

Whether you’re a driven woman 
who feels guilty about your 
success, works harder than 
everyone else but still feels 

like you’re hitting an invisible 
ceiling, or you know someone 
who deserves so much more 
than she’s allowing herself to 
receive, I’d love to connect. 
Because nothing bad happens 
when women become wealthy.

When you meet Tanya, you’ll 
quickly see her genuine 
dedication to helping her clients 
and supporting the community. 
She brings knowledge, strength, 
and determination to everything 
she does, and truly goes the 
extra mile to help those around 
her.  

Business  
  Spotlights by Steven Fowler
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by Steven Fowler THE MERIDIAN MISSION

At Meridian, we are on a mission to
change the way people think and
talk about money. Money does not
discriminate. Everyone should   
consider their own financial wellness
and future. We are committed to
promoting financial literacy for all
ages, particularly among young
investors. Time can be an impactful
tool when saving and investing. We
encourage young adults to take
actions that can result in achieving
millionaire status in the future. We
think the critical message is: learn
key lessons today and act now

Advisory services offered through Meridian Wealth Management, LLC, a Registered Investment Advisor. Seek tax, legal, insurance, and investment advice from a licensed
professional. This article is meant for general information only and is not intended to provide any specific advice or recommendations. All investing involves risk.

Let us share a real-world scenario for you: 

1. Starting amount: $0
2. Annual IRA contribution: $7,000 (Max contribution as of 2025)
3. You contribute $7,000 annually from age 20 to 62
4. Factors: 12% annual return (Seek financial advice if you need help), 3% inflation rate
5. Sit back and watch your money grow!

In this scenario, based on these numbers, you would see roughly $294,000 invested over
42 years grow to more than $10 million, which—adjusted for inflation—would be worth
about $3 million in today’s dollars! The earlier you begin, the better.

Key Takeaways

We believe financial wellness should be fun! Gaining a better understanding of how your
money can work for you—building your nest egg— is both an exciting skill and a valuable life
tool. It’s not only about how much you save—but rather time and consistency—that best
helps YOU prepare for your financial future!

If you already understand these concepts, please share them with others. The more we
spread financial knowledge and keep it fun, the more financial success we’ll see throughout
our community and for generations to come.

F I N A N C I A L  W E L L N E S S &  L I T E R A C Y

Beyond Advising

We believe understanding compound interest lives at the foundation of financial
wellness. There’s a reason Albert Einstein called it the “eighth wonder of the world”—
it’s that powerful! Regardless of how much you save or invest; the focus should be on
starting and maintaining a disciplined strategy. The rule of 72 describes how
compound interest works. By dividing 72 by your average annual rate of return—
historically around 10% for the S&P 500 over its 99-year history—you can estimate how
long it will take your money to double. It’s a great way to track your progress over time. 

What is the Rule of 72?

72
And how does it work? 

=
RATE OF
RETURN

# OF YEARS
NEEDED TO

DOUBLE YOUR
MONEY    
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After spending most of our lives 
in northeast Indiana and raising 

our two kids there, my wife, Zulikha, 
and I hit the road in 2017 to travel 
full-time. Our youngest had just 
finished high school, and what began 
as a short adventure turned into seven 
incredible years on the move. Tucson 
drew us back each winter, and by 2024 
we decided to make it permanent—
building a home on the northwest 
side. Our daughter and her husband 
now live just a few houses away, and 
our son had moved here a year earlier, 
making Tucson truly feel like home.

That same spirit of exploration is at 
the heart of Hedgehog Technology 
Consulting. Business owners need 
a partner they can trust to navigate 
the space between where they are 
and where they want to be. Many 

already sense that something in their 
operation could run better but aren’t 
sure where to begin. My job is to take 
a step back, map how the business 
works today, and identify the most 
effective path toward improvement.

I’m not here to sell software or 
push products. Instead, I help 
uncover bottlenecks, streamline 
processes, and design practical, 
technology-enabled solutions 
that make businesses faster, 
leaner, and more profitable. That 
might mean helping unlock 
insights hidden in data—or 
building automation that 
eliminates repetitive tasks and 
frees up time for what matters 
most.

Real progress doesn’t come from 
chasing trends—it grows from 

understanding and collaboration. As 
a newcomer to the area, I quickly saw 
that Tucson’s business community 
thrives on relationships built on trust, 
and that’s how I approach my work. 
If you’re looking for a technology 
partner who listens first and builds 
solutions that fit the way you operate, 
I’d love to connect and help you 
embark on your next business 
adventure.

Wishing all athletes, 
coaches, families and 
fans a memorable 
season. Good luck 
and have fun!

David McPherson
Financial Professional - Tucson Sales Office

NEW YORK LIFE INSURANCE COMPANY
1 South Church Ave, Suite 2200, Tucson, AZ 85701
dmcpherson02@ft.newyorklife.com
(520) 481-5940

Real progress doesn’t come from chasing trends.

Hedgehog Technology Consulting, LLC | Shannon Neumann | hedgehog-tech.com 
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Raise the Bar Consulting | (520) 982-5467 | raisethebarllc.com

As a Tucson business owner, you’ve 
likely noticed the steady rhythm of 
giving campaigns throughout the 
year—gratitude-filled emails, social 
posts highlighting community 
impact, and reminders tied to 
milestones like Arizona Gives Day or 
the Arizona Tax Credit deadlines. 

These surges in generosity aren’t random. 
They’re part of thoughtful strategies 
nonprofits use to inspire giving when 
connections run strongest.
More than 60% of charitable giving 
nationwide happens in the final six weeks of 
the year, but the real story goes far deeper. 
Behind every appeal is a long-term plan built 
on clarity, consistency, and relationships. 
And for local businesses, these moments 
represent year-round opportunities to 
strengthen community ties, deepen brand 
trust, and make a lasting impact on Tucson.

Behind the Season: Strategy  
and Heart
Nonprofits begin preparing their end-of-
year and spring fundraising campaigns 

months in advance. But their work isn’t only 
about deadlines—it’s about storytelling that 
resonates and invites people into something 
meaningful.
Most campaigns unfold in two waves:
1. �Gratitude and reflection—Giving Tuesday, 

Thanksgiving stories, and moments of 
appreciation.

2. �Purpose and urgency—Year-end appeals 
focused on helping organizations begin 
the nsew year with momentum.

Strategic fundraising is always relational. 
Nonprofits know donors give because they’re 
asked—and more importantly, because they 
feel connected to the mission and the people 
who bring it to life.

Why This Matters for Businesses
Business leaders understand the power of 
consistent communication, trust-building, 
and visibility. Nonprofits rely on the same 
principles. When their message shows up 
clearly and consistently, people respond—and 
when local businesses join them, the impact 
is amplified.
Strategic philanthropy often fuels business 
success. Companies that engage with local 
causes see stronger customer loyalty, higher 
employee engagement, increased visibility, 
and deeper alignment with Tucson’s values-
driven culture.
Some of the most effective strategies we see 
from small businesses include:
•�Register round-ups or percentage-of-sale 

donations tied to a cause.
•�Employee giving or volunteer match 

programs that activate teams around 
shared values.

•�Sponsorships and event partnerships that 
elevate visibility while fueling impact.

•�Collaborative storytelling that highlights 

your business’s support for community 
nonprofits.

•�Financial or in-kind gifts that align with 
your mission or reflect what matters most 
to you.

When businesses and nonprofits work with 
shared purpose, both benefit—in community 
trust, brand strength, and the overall health 
of our region

Collaboration in Action
At Raise the Bar Consulting, we’re proud to 
partner with nonprofits and small businesses 
to build strategies that create real, lasting 
change.
We help nonprofit teams design fundraising 
plans, donor communications, and capital 
campaigns. We also support businesses that 
want to launch or expand philanthropic 
initiatives, develop community partnerships, 
or build cause-aligned marketing strategies.
Our mission is simple: help organizations 
thrive. When nonprofits are strong, 
businesses grow—and Tucson becomes even 
stronger.

A Closing Note from Jennifer
As giving campaigns cross your inbox in the 
months ahead, remember that behind every 
request is a team working hard to strengthen 
our community—supporting families, 
advancing missions, and planning for the 
year ahead.
But generosity in Tucson isn’t seasonal, and 
neither is the opportunity for your business 
to lead with purpose.
If your business, foundation, or nonprofit is 
ready to strengthen its strategy, deepen its 
community impact, or explore meaningful 
partnerships, I’d love to connect.
Together, we can keep Tucson’s spirit of 
generosity alive all year long.

The Season (and Strategy) of Giving:

How Nonprofits and 
Businesses Strengthen 
Tucson Together

Jennifer Tersigni Founder  
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Let All Thrive Counseling & Coaching | 520-284-6887 | letallthrive.com

LET ALL THRIVE 
“Everyone gets cake 

because here, 
everyone wins.” 
Founded by mental health counselor Kat Robey, Let All 
Thrive professionals believe strongly in the power of 
making connections and collaborating with others. 
Never telling clients what to do; rather, they work 
toward solving issues and moving forward together. 

Everybody needs a little extra help from time to time, 
and everyone needs a sounding board— someone to 
bounce ideas off of and sort through complex issues 
with. If you’ve been feeling stuck in the same negative 
thought patterns, the mental health professionals at Let 
All Thrive can help you break free. 

Clients can choose from two physical locations or 
flexible telehealth appointments. 

Kat Robey COUNSELOR  
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Alex Liebeskind | On Top of I.T. | otoit.com

The “cybersecurity onion” is how we describe a 
layered approach to protection.
If you’ve ever sliced an onion, you 

know one thing: the more layers you 
peel back, the more likely you are to 
cry. In cybersecurity, that’s actually a 
good thing.

The “cybersecurity onion” is how 
we describe a layered approach to 
protection. One password? That’s one 
layer. Add multi-factor authentication, 
endpoint protection, DNS filtering, 
threat detection, email filtering, and 
regular backups — now you’ve got an 
onion worth keeping. Every layer adds 
friction for attackers, and that friction 
is what keeps businesses safe.

Here’s the thing: no single tool 
is perfect. Firewalls miss things. 
Antivirus software doesn’t always 
catch the latest tricks. Even AI-driven 
systems can be fooled. But when you 
stack the right defenses together, 
each one backs up the other — and 

that’s when the risk of a real security 
incident starts dropping fast.

Contrary to popular belief, 
implementing those layers doesn’t 
have to drain your budget. We design 
enterprise-grade solutions that are 
priced for small to medium-sized 
businesses — because we are a small 
business, too. We know every dollar 
matters, and we don’t recommend 
anything that isn’t critical to 
protecting your organization.

The stakes are higher than ever. 
Insurance carriers are tightening the 
rules, and many are flat-out denying 
claims if the right protections aren’t in 
place. You can’t just say you’re secure 
— you actually have to prove it. But 
beyond compliance, it’s about doing 
the right thing. Protecting your clients’ 
confidential information isn’t optional 
— it’s a responsibility.

So yes, cybersecurity might feel like an 
onion. It takes work, it can sting your 
eyes, and it’s not always glamorous. 
But every layer you add brings peace 
of mind — for your business, your 
clients, and your future.

If your business needs help building 
those layers, give us a call at 520-999-
1978. 

A real human will answer — ready to 
help you make your security strong 
enough to make hackers cry.

Edwin Olsen & Matthew Dunkel  
- photo credit Steven Fowler

Arizona Sands Club - November 2025 Luncheon
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Business  
  Spotlights by Steven Fowler

WARREN RUSTAND
Respected Leader 
Educator  
Speaker Acclaimed Author 
Philanthropist

At our June 28th Breakfast 
at Savoy Opera House, our 

friend and sponsor Stacie Schmalz 
(US Foods) introduced us to Affee 
Johnson, the new owner of Millie’s 
Pancake Haus at Trail Dust Town. 
We chatted about the idea of 
hosting an event there, and not 
long after, our August breakfast 
was on the calendar. It was actually 
my first time dining in. Have you 
been? The breakfast sandwich I 
had was phenomenal. 

Another friend and sponsor, 
Jordan Benjamin with Done 
Rite Services, suggested we 
contact Warren Rustand who 
is a respected leader, educator, 
speaker, acclaimed author and 
philanthropist with Summit 
Capital Consulting, and he was 
excited to join us!

Have you heard Warren Rustand 
speak? With a passion for family, 
entrepreneurship, and community, 
he’s an impact-driven and 
visionary leader with a mindset 
that draws people in. At breakfast, 
our audience was completely tuned 
in and eager to absorb everything 
he had to share about leadership, 
business, purpose, and family.

Warren’s journey began at the 
University of Arizona, where he 
played for the Men’s Basketball 
Team and earned both his 
undergraduate and graduate 
degrees. His early athletic career 
led him to the U.S. National 
Basketball Team, an experience 
that helped shape his discipline 
and leadership on and off the 
court.

From there, his path took a 
remarkable turn into public 
service. After being selected as 
a White House Fellow, Warren 
went on to serve as Appointments 
Secretary to President Gerald R. 
Ford in 1974, stepping into the role 
on the very day the president was 
sworn in.

Following his time in the White 
House, Warren expanded his 
impact across business and 
community leadership. He has 
created and led private, public, 
and nonprofit entities across 
the country and has served on 
the boards of more than 50 
organizations. He has built and 
led successful companies, taken 
on global leadership roles, and 
continues to inspire through his 
speaking and his book The Leader 
Within Us.

Through it all, Warren stays 
grounded in family, purpose, and 
the belief that leadership begins 
within. “Having a clear vision 
for ourselves along with speed, 
agility and adaptability is what’s 
needed to succeed and grow our 
businesses.” - Warren

Learn more about Warren 
Rustand and buy his book:  
https://warrenrustand.com/
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Gerardo “Jerry” Acosta | Premier Partners | propertyfinder-az.com

Those early lessons would fuel my journey into  
real estate and financial independence.
I grew up in Southern Arizona, 

in a small border town where 
family, community, and hard work 
shaped my outlook on life. When I 
came to Tucson to study business at 
the University of Arizona, I never 
imagined how those early lessons 
would fuel my journey into real estate 
and financial independence.

While still in college, I decided to 
take a leap by leveraging my father’s 
business credit line to build a small 
guest house behind our family home. 
I rented out the spare bedrooms to 
help pay the loan until I graduated 
and accepted a salaried management 
position with Target. After securing a 
stable position and building modest 
savings, I used a first-time homeowner 
program to purchase the same 
property from my family.

“That experience opened my eyes,” I 

often say. “I wasn’t waiting to get rich 
before investing; the investment was 
what helped me move forward in life.”

That decision allowed me to live 
in the guest house and rent out the 
main home. My tenants continued 
covering the mortgage, which gave me 
the ability to save more, invest faster 
and build lasting momentum toward 
financial freedom.

I’ve never been a “big risk” investor. 
My approach has always been 
simple: buy low, make thoughtful 
improvements, and ensure the rent 
covers the mortgage and maintenance. 
Over time, this steady, sustainable 
strategy has built a foundation of 
wealth and security and not just for 
me, but for my family’s future.

Most people don’t realize the tools 
that already exist to help them get 
ahead.  I tell clients, “You don’t need 

a trust fund. You need a plan and 
someone who can guide you.”

I truly believe anyone can take small, 
strategic steps toward real estate 
ownership and investing. With the 
right plan, it’s possible to achieve big 
goals without overhauling your life.

I’m proud of my team and the impact 
we make. We don’t just open doors, we 
build futures and show people that the 
life they want may be closer than they 
think. Contact me! 
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WaFd Bank | Ryan Yduarte, Branch Manager | 4788 E Sunrise Dr | wafdbank.com

Your Dedicated Banking Partner in Tucson Business
In the dynamic business landscape 

of Tucson, I believe a banking 
relationship built on trust and 
personalized expertise is invaluable. 
That’s the foundation of what I bring 
to the community as a dedicated 
business banker and local branch 
manager with WaFd Bank.

My commitment to this community 
is deeply personal. I am focused 
on raising my six children with my 
family here in Tucson. Our family 
life is often centered around friendly 
competition—whether we’re playing 
or watching sports together or I’m 
practicing my hobby of archery. These 
interests reinforce my belief that focus 
and strategy are keys to success, both 
at home and in business.

With ten years in banking—the last 
two with WaFd Bank—I lead the 
team at the Swan/Sunrise branch. 
My commitment extends into the 
community, where I volunteer with 
the Make-A-Wish Foundation and 

the Alzheimer’s Association. I have 
earned a certification as a Community 
Educator, allowing me to actively 
engage with the community to raise 
awareness about Alzheimer’s and 
dementia.

WaFd Bank itself has a storied history, 
dating back to 1917. We recently 
made a significant strategic pivot 
to sharpen our focus exclusively on 
helping small and medium-sized 
businesses grow and succeed. This 
shift underscores our core belief in 
relationship banking, prioritizing 
deep, personalized connections with 
every client here in Tucson.

I see myself as an advocate, tailoring 
solutions to meet your specific 
growth needs. For example, I recently 
helped a client switch from another 
institution; by providing a free 
business checking account and a 
business line of credit, we helped them 
save hundreds of dollars annually 
while providing greater cash flow 

flexibility during their slower seasons.

As a business banker, I focus on 
powerful solutions: leveraging our 
status as a Preferred SBA Lender for 
expansion, and ensuring you have 
competitive, cost-effective merchant 
services for processing payments. My 
goal is simple: to ensure your business 
has the financial tools and dedicated 
advocates it needs to thrive. I look 
forward to meeting you, give me a call 
today!
Member FDIC, Equal Housing Lender. Loans 
subject to credit approval, terms and conditions 
may apply.
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Fleetwood Mac told us not to 
look back because “yesterday’s 

gone,” but if we don’t look back, 
we can’t properly look forward. As 
a business owner, anticipating the 
needs of your clients and prospects 
is invaluable. Seeing what’s coming 
next requires listening, reviewing, 
and connecting the dots.

Listen to What They’re Not Saying
The people you talk to are telling 
you what’s valuable to them…even if 
they don’t say it outright. 

Listening “between the lines” by 
noticing what they’re interacting 
with, what they’re purchasing, and 
the questions they’re asking can give 
you clues about what’s next. Take 
that information and capitalize on it.

Review the Clues 
Proactively
Your curiosity means it’s 
time to start reviewing: the 
analytics of your website, 
social media, and emails 
to see how people are 
connecting with them. 

When you have hard 
numbers in front of you, a 
feeling becomes reality, and 
you can act on reality by 
tuning into feelings.

Lean Into the Feels
People don’t buy something 
just because it exists. They 
buy it because it either 
makes them feel good, or it 
solves a problem.  

By understanding how your product 
or service makes them feel, you can 
lean into that emotion and meet it 
proactively. 

This could look like shifting 
your sales language to talk about 
how your solution can save time 
or incorporating transparency 
practices for reassurance. However 
you implement it, taking the time 
to recognize and anticipate your 
customers’ needs can go a long way 
in creating brand loyalty.

Partner with Specialists in 
Foresight
Being adaptable and spotting trends 
in your business is important, but as 
a business owner, it’s likely that your 
to-do list is long enough. 

Consider the power of outsourcing 
to professionals who specialize 
in thinking about tomorrow. A 
marketing pro can help you to 
monitor what your clients are 
interested in and connect the dots 
between listening and data and can 
translate that info into actionable 
strategy. If you pair that action with 
professional, story-driven images 
that resonate with your clients’ 
needs and feelings, you’ve created a 
powerful combination that is sure to 
have your business standing out.

Tomorrow isn’t Promised
In the end, “Don’t Stop” isn’t just 
a catchy tune, it’s a smart business 
mindset. Every entrepreneur knows 
that running a business changes 
daily, and you’re not guaranteed the 

next sale.

The most resilient and 
successful entrepreneurs 
are keeping an eye both on 
what’s working right now 
and what’s next. When you 
approach your business 
with this kind of agile 
curiosity, you’re not just 
guessing, you’re caring. 
You’re showing clients that 
you understand them… 
sometimes before they 
understand themselves. That 
level of compassion and 
attention keeps them coming 
back and encourages them 
to tell their friends.

Don’t Stop Thinking About Tomorrow…
The Right Way.
How to anticipate your customer’s next move before 
they make it.

Author: Jenn Montgomery, Jemoy Creative | Photo credit: Amy Ijams Photography
Model: Deborah Rawlinson, Team GTN 
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Curate Your 
Next Great Escape

From Tucson sunsets to Tuscan
vineyards - I’ll get you there.

Cruises - Europe - Disney
All-Inclusive Resorts - Amtrak 

Sherri Madrigal
www.AvoyaTravel.com/IA/SherriMadrigal

agaveoasistravel@gmail.com
(618) 806-2220

Scan to start planning 
your next getaway!
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  Spotlights by Steven Fowler

CODY RITCHIE 
CEO 

What an incredible honor it was 
to welcome Cody Ritchie, 

President & CEO of Crest Insurance 
Group to speak with our community 
of business sponsors at Tucson 
Business Networking’s quarterly 
sponsor breakfast. After our August 
gathering with Warren Rustand, we 
were thrilled to return to Millie’s 
Haus to spotlight and feature Cody 
as our next distinguished guest.  

After meeting and hearing Brett 
Rustand, VP of Crest Insurance, 
speak at last December’s Tucson 
Business Networking Conference, 
Stacy and I took the time to learn 
more about Cres Insurance, a 
growing nationally recognized 
agency headquartered in Tucson 
that “provides access to numerous 
national carriers and markets while 
remaining a true local insurance 
agency.”  

Having met Cody nearly a 
decade ago during her time in 
the automotive industry, Stacy 
maintained her business connection 
with him, as well as with his son 
Andrew, colleague Winston, and 
others at Crest through ongoing 
networking and community 

involvement. Featuring Cody as our 
guest was an absolute YES, and we 
are so grateful for the time he shared 
with us.  

As Cody began to speak, the 
audience leaned in, drawn to his 
story. He shared his journey, from 
graduating from the University 
of Wyoming with a Bachelor of 
Science in Business Administration, 
to earning his MS from the 
University of Arizona, to working 
for Pima County, and ultimately 
beginning his insurance career at 
Crest’s predecessor firm, Mueller 
& Associates in 1993. Nearly two 
decades later, in 2010, he helped 
create Crest Insurance and grew 
it into a nationally recognized 
company with more than 300 
employees and 16 locations across 
Arizona, Wyoming, California, 
Colorado, and Nevada.  

Along the way, he stressed the 
importance of leadership and 
cultivating a winning culture rooted 
in shared success, growth, and 
excellence. He also championed 
the athlete mentality, recruiting 
professional athletes such as former 
Arizona Basketball players Matt 
Muehlebach and Corey Williams, 
who understand what it takes to 
win and thrive in a competitive, 

team-oriented environment. He then 
shared his personal motto: “When 
we win, we all win.” Building on 
this success, since 2022, the Crest 
Insurance team has donated to more 
than 260 nonprofits through its 
“Crest Cares” Division. Crest is also 
honored to be ranked in the Top 
100 Independent Property/Casualty 
Agencies nationwide. 

This quarterly breakfast provided 
a unique opportunity for our 
community to come together and 
learn from leaders driving positive 
changes, while promoting growth, 
learning, and meaningful insights 
for our business community.  

Thank you, Cody, for joining us 
and sharing your insights. We’re 
so grateful for you and Crest’s 
partnership. To our sponsors, we 
really appreciate you taking time 
out of your morning and loved 
seeing you connect with Cody. We 
can’t wait to be back soon! And the 
biggest thank you too to Affee and 
her team for the amazing hospitality.

Learn more about Crest Insurance, 
a full-service independent insurance 
agency that delivers quality local 
service on a national scale and 
contact them for the right insurance 
solutions.
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momentummarketingcollective.com

Marketing 
support that 
meets you
where you are,
so you can grow
with confidence.

I don’t just market small businesses
— I run one.

MOMENTUMMOMENTUM

COLLECTIVECOLLECTIVE
MARKETINGMARKETING

Randy Davidson & Stacy Fowler 
- photo credit Steven Fowler

by Steven Fowler

Old Tucson November 2025 Mixer
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MEMBER DIRECTORY

Acosta, “Gerardo “Jerry” 
Property Pioneers  
jerry@prptypioneers.com  
520-609-8378

Adams, Leon  
Sydney’s Sweet Shoppe  
piebaker2@sydneyssweetshoppe.com  
520-235-0227

Aguilar, Hector  
Edward Jones  
hector.aguilar@edwardjones.com  
520-771-0324

Allison, Andrea  
ADP  
andiallison5@gmail.com  
501-650-0019

Almaklani, Jessica  
Bio-One of Tucson  
Jessica@bioonetucson.com  
520-771-5960

Anderson, David  
Bio-One of Tucson  
david@bioonetucson.com  
520-771-5960

Armijo, Eva  
The ILS Company  
eva.armijo@ilscompany.com  
520-409-4694

Arnold, Val  
Hughes Federal Credit Union  
valeria.arnold@hughesfcu.org  
520-205-5748

Atkinson, Angela  
Southern Arizona Book Heroes  
angela.atkinson@soazbookheroes.org  
520-405-8881

Babler, Chris  
Saguaro Solar Electric & Roofing  
cbabler@saguarosolar.com  
520-405-9824

Baker, Nathan  
NOVA Home Loans  
nathan.baker@novahomeloans.com  
520-425-8505

Barbour, Laraine  
Carrabba’s Italian Grill  
ca5307@carrabbas.com  
520-661-0659

Barnehama, Joel  
Compass Road  
joel@compassroad.io  
818-457-1061

Barnes, Christopher  
Veritas Academy of Tucson  
cbarnes@vatucson.com  
847-341-3450

Beaubien, Anita  
NexGen Destinations LLC  
anita@nexgendestinations.com  
520-834-6110

Beikman, Bruce  
Gospel Rescue Mission  
bbeikman@grmtucson.com  
317-750-6286

Bell ,Tanya  
Aligned Mind Coaching  
tanya@alignedmindcoaching.com  
520-982-8787

Belland, Sarah  
Let All Thrive  
sarab@letallthrive.com  
520-355-4346

Benjamin, Cary  
Done Rite Services  
cary.benjamin@doneritesvcs.com  
520-732-9864

Benjamin, Jordan  
Done Rite Services  
jordan.benjamin@doneritesvcs.com 
520-369-3966

Bennett, Kristen  
Alzheimer’s Association  
Desert Southwest  
kmbennett@alz.org  
520-820-1000

Biggers, Taylor  
T&T Cleaning and Restoration  
taylor.tandtwater@gmail.com  
520-589-3837

Blair, Matt  
Cirrus Visual  
matt@cirrusvisual.com  
520-241-2283

Blischak, Amy  
AC Hotel Tucson Downtown  
ablischak@cimahotels.com  
520-651-9929

Blumenthal, Jake  
Meridian Wealth Management  
jblumenthal@meridianwealthllc.com  
520-719-1433

Bolliger, Robert  
Cystic Fibrosis Foundation  
rbolliger@cff.org  
602-403-5495

Bonesteel, Warren  
DJ Warren B!  
dj@djwarrenb.com  
520-406-2803

Bonito, Michelle  
Arizona Litho  
mbonito@azlitho.com  
520-398-5946

Bowers, Anna  
Classy Closets  
anna.bowers@classycompanies.com  
520-471-3663

Boyd, Manuela  
Boyd Bookkeeping LLC  
manuela@mboydbookkeeping.com 
520-284-6550

Brackett, Katherine  
Lighthouse Bookkeeping & Business  
kathy.lighthousetucson@gmail.com  
520-203-7813

Bradley, David  
Medicare A to Z  
david@qnagroup.com  
520-275-2467

Bradshaw, Keith  
Arizona Appliance and Home  
keithb@azappliancehome.com  
520-667-7737

Bradshaw, Wendi  
Precise Advice Solutions  
precise-advice@comcast.net  
520-237-6631

Brettragerm, Diana  
Phones Down, Just Drive! 
dbrettrager@cox.net  
520-360-2349

Bronson, Scott  
Maui Wowi of Tucson  
scott@mauiwowitucson.com  
520-481-2518

Brunty, Melissa  
mbhaircreations  
melaveda2016@gmail.com  
520-809-1178

Bryant, Ann 
NOVA Home Loans  
ann.bryant@novahomeloans.com  
520-975-8744

Burley, John  
Delta Defense, LLC  
john.burley@deltadefense.com  
520-850-5535

Bush, Dr Shira  
The Targeted AI Approach  
drshira@shirabush.com  
818-209-1863

Butierez, Daniel  
Butierez Painting  
dan1@butierezpainting.com  
520-268-3408

Butierez, Paula  
Butierez Painting  
dan1@butierezpainting.com  
520-268-3408

Byrd, Jason  
LunaTech  
Jason@lunatech411.com  
520-369-7782

Campano, Cindy  
Cindy Campano Leadership  
Coach + Consult  
cindy@campanocoaching.com  
602-315-9019

Candelaria, Michelle  
Help U Sell The Powell Group 
chelcandelaria@hotmail.com  
520-260-7544

Cantua, Erica  
Old Tucson ecantua@oldtucson.com  
520-883-0100

Carroll, Marie  
Main Event Entertainment, Tucson 
marie.carroll@mainevent.com  
210-537-9679

Carter, Andrew  
Home Care Assistance of Tucson  
andrew.carter@homecareassistance.com  
520-730-6259

TucsonBusinessNetworking.com
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Carter, Ian  
Arizona Ice & Water  
Ian@aziceandwater.com  
520-903-4320

Casati, Cheryl  
EquiBalance Centred Dressage and 
Horseman equibalancecentred@fastmail.fm  
623-499-7439

Case, Garrett  
Steamy Concepts  
garrett@steamyconcepts.com  
520-780-9806

Chacon, Kenneth  
JW Marriott Tucson Starr Pass 
kennethchacon@marriott.com  
520-791-6103

Chistiakoff, Alora  
Firebird Food Services LLC  
alora@firebirdfoodservices.com  
512-953-3575

Chonis, Sheila  
Global Real Estate Referral Network  
openingdoors@sheilachonis.com  
520-977-3447

Clancy, Katherine  
The Valley Friends and Neighbors 
 Magazine/Best Version Media  
katherineclancy1954@gmail.com  
216-409-0772

Cloutier, Michele  
M Cloutier CPA PLLC  
michele@mycpacga.com  
360-778-9028

Colonna, Bernie  
Honor Charity  
bernie@honorcharity.org  
520-979-2140

Contreras, Aiste  
The Miliare Group  
aistecontreras@gmail.com  
520-328-7155

Cooley, Raquel  
NOVA® Home Loans  
raquel.cooley@novahomeloans.com  
520-404-2628

Cooper, Dana  
Gospel Rescue Mission  
dcooper@grmtucson.com  
520-740-1501

Corbaley, Chris  
The Tax Strategy Lab  
chris@thetaxstrategylab.com  
520-495-8588

Corbaley, Stephanie  
The Tax Strategy Lab  
stephanie@thetaxstrategylab.com  
520-895-2345

Cordova, Gabriel  
The District Bites and Brews  
ether2631@gmail.com  
520-331-3564

Corrales, Damian  
Atomic Auto Wraps  
damian@atomicautowraps.com  
520-425-7288

Couch, Ben  
elumenEd b 
en.couch@elumened.com  
520-448-4071

Courchesne, Jared  
OMNI Homes International  
jared.courchesne@gmail.com  
520-474-1777

Craft, Cory  
Yellowstone Landscape  
wcraft@yellowstonelandscape.com  
520-428-7711

Craig, Robert  
eXp Realty  
robert.craig@exprealty.com  
773-474-1410

Crider, Jonathon  
Fox Tucson Theatre Foundation 
 jonathon@foxtucson.com  
520-275-5219

Crooks, Steve  
Southern Arizona Home Builders Association  
steve@sahba.org  
520-858-9109

Cuevas, Irlanda  
Hughes Federal Credit Union  
icuevas@hughesfcu.org  
520-205-5679

Curry, Mike  
Mike Curry Coaching 
sobrietyspiritualityandsales@gmail.com  
520-809-3559

Dailey, Brandon  
Better Business Bureau Serving  
Southern Arizona  
bdaily@tucson.bbb.org  
520-345-5837

Daniel, Natecia  
Community Food Bank of  
Southern Arizona  
ndaniel@communityfoodbank.org  
520-622-0525

Darling, Lilly  
Anchor Wave Digital Marketing Agency 
lilly@anchorwave.com  
520-622-3731

Davidson, Randy  
Randy Davidson Designs 
randydavidsondesigns@gmail.com  
520-977-7019

Davis, Jill  
NOVA® Home Loans  
jill.davis@novahomeloans.com  
520-975-1717

Davis, Jim  
NOVA® Home Loans  
jim.davis@novahomeloans.com  
520-409-3690

Dawson, Andrew  
Oak Haven Assisted Living  
andrew@oakhavenassisted.com  
520-497-4663

Decker, John  
Anchor Wave Digital Marketing Agency  
john.decker@anchorwave.com  
520-444-7301

Dees, Kim  
WaFd Bank  
kim.dees@wafd.com  
520-232-5329

Delgado, Juan  
JD Roofs are Hot  
roofsarehot@gmail.com  
520-444-3178

DeMeritt, Gregory  
FoundIT Consulting LLC  
greg@foundit.consulting  
520-479-5206

DeMeritt, Mandy  
Rincon Health Direct Primary Care  
mandy@rinconhealth.com  
520-213-9503

DeNigris,Victor  
NOVA® Financial Services  
vic@investwithnova.com  
520-202-4114

DeSouza, Ron  
Citizens For Free Enterprise  
rdesouza@citizensforfreeenterprise.com 
520-310-6380

DeVos, Jessica  
Peoples Mortgage Company  
jdevos@peoplesmortgage.com 
520-909-3672

DiBella, Calye  
DiBella’s Brunch N’ Booze 
DiBellasBrunch@gmail.com 
520-301-9639

DiBella, Laurie  
DiBella’s Brunch N’ Booze 
lauried_63@live.com  
520-867-0501

DiBella, Randy  
DiBella’s Brunch N’ Booze 
randy85705@gmail.com  
520-301-9107

Dolph, Andrew  
Digital Official Studio  
digitalofficialstudio@gmail.com  
520-907-4810

Dominguez, Aaron  
United Real Estate Specialist  
aarondrealty@gmail.com  
520-561-3835

Dominguez, Ricky  
San Miguel High School  
dominguezr@sanmiguelhigh.org  
520-358-0270

Drewry, Sandy  
tucson media partners  
sdrewry@tucson.com  
520-461-8575

Drobin, Katie  
Arizona Sands Club  
kdroban@oakviewgroup.com  
520-621-8300

Duff, David  
Steamy Concepts  
dduff@steamyconcepts.com  
520-965-8726

Dugger, Orion  
Desert Coyote Locksmith  
coyoteLocksmith1@gmail.com  
520-738-2748

Dunkel, Matthew  
M&M HEALth+WELLth 
mnmhealthandwellth@gmail.com  
612-237-9934

Dunn, Van  
Team Up Athletics Tucson  
ban.dunn@teamupathletics.com  
520-305-9266

Duran, Ernesto  
RBC Wealth Management  
ernesto.duran@rbc.com  
520-649-7621

Duran, Rick  
WaFd Bank  
rick.duran@wafd.com  
520-293-7912

Durazo, Lidda  
Lidda Design  
lidda@liddadesign.com  
520-891-1130

Eckel, Cole  
FC Tucson  
cole@fctucson.com  
520-784-1884

Edmiston Skylee  
Face the Fight/Fusion Beauty Collective 
fusionbeautycollective@gmail.com  
210-584-4057

Edwards, Betsy  
Allegra MPM Tucson  
betsy@allegraarizona.com  
520-325-5770

Edwards, Chris  
Tucson Appliance Company  
chris@tacappliance.com  
520-881-1207

Edwards, Madyson  
Hughes Federal Credit Union madyson.
edwards@hughesfcu.org  
520-205-5928

Edwards, Patrick  
Allegra MPM Tucson  
patrick@allegraarizona.com  
520-325-5770

Eisele, John  
The Perfect Tally Bookkeeping Service 
john@tptbookkeeping.com  
520-525-5423

Elder, Paul  
Performance CFO  
paul@performancecfo.com  
707-631-6020

Enos, Howard  
Arizona Computer Guru  
howard@azcomputerguru.com  
520-585-1310

Erives, Pricela  
NOVA® Home Loans  
pricela.erives@novahomeloans.com  
520-869-6841
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Esparza, Sheri  
Vail Neighbors | Community Magazine + 
Digital Visibility  
sheriesparza.bvm@gmail.com  
520-286-6697

Felix, Karina  
CarePatrol kfelix@carepatrol.com  
520-977-2792

Fernandez, Adrian  
Big Frog Custom T-Shirts & More Tucson  
bigfrogtucson@gmail.com  
520-326-3764

Fernandez, Natalie  
Meridian Wealth Management  
nfernandez@meridianwealthllc.com  
520-289-7027

Festerling, Julie  
Phones Down, Just Drive!  
info@phonesdownjustdrive.org 
 520-307-1013

Flores, Jose  
Better Business Bureau Serving  
Southern Arizona  
jflores@tucson.bbb.org  
520-345-5839

Flores, Ray  
Si Charro Restaurants!  
ray@floresconcepts.com  
520-622-1922

Flynn, Dixie  
Eagle Print Dynamics  
dixief@eagle411.com  
714-423-3771

Ford, Bob  
BRAKEmax Tire & Service Centers  
bob.ford@sun.auto  
480-440-4042

Forsythe, Thomas  
Benchmark Business Group LLC  
tforsythe@benchmarkbusinessgroup.com 
520-444-0942

Fowler, Stacy  
Tucson Business Networking LLC  
stacy@tucsonbusinessnetworking.com  
520-419-5683

Fowler, Steven  
Tucson Business Networking LLC  
steven_tucsonbusinessnetworking@outlook.
com  
520-306-8755

Garber, Lourdes  
WaFd Bank  
lourdes.garber@wafd.com  
520-299-7117

Garcia, Erika  
Jackpot Veterinary Center  
admin@jackpotvet.com  
520-999-3888

Garcia, Isabella  
Main Event Entertainment, Tucson 
tucsales@mainevent.com  
520-313-9843

Garcia, Jaime 
PNC Bank  
jaime.garcia372@pnc.com  
520-481-3329

Garcia, Paul  
Love IT Services LLC  
paul@loveitservices.com  
520-524-2130

Garcia, Raul  
Turf Paradise LLC  
sales@turfparadiseaz.net  
520-809-1796

Garcia, Sally  
Sal Sal Media - Advertising Agency 
salsalmedia@gmail.com  
520-490-5222

Gardner, Jeffry  
BRAKEmax Tire & Service Centers 
 jeffry@gbautosvc.com  
520-229-9380

Gerard, Michelle  
FASTer Way to Fat Loss  
mgerard9396@gmail.com  
520-977-6026

Godlewski, David  
Southern Arizona Home Builders Association  
david@sahba.org  
520-795-5114

Gomez, Manny  
Lumifyr Digital Marketing  
manny@lumifymarketing.com  
520-449-4327

Gomez, Manny  
Integrity Automotive & Diesel  
mgomez@integrityautorepairs.com  
520-667-3450

Gonzalez, Nora  
Uplift Hospice  
nora.gonzalez@uplifthospice.com  
520-891-2685

Gordon, Kristy  
Eye for Design  
eyefordesign71@gmail.com 
520-704-5948

Graf, Randy  
Green Valley Sahuarita Chamber of 
Commerce  
info@greenvalleysahuarita.com  
520-625-7575

Grant, Taisha  
Vantage West Credit Union 
 taisha.grant@vantagewest.org  
580-668-4738

Graves, Kim  
tucson media partners  
kgraves@tucson.com 
520-904-6642

Greenberg, Aaron  
Your Tucson Car Guy  
aaron@tucsoncarguy.com  
520-344-4123

Griffin, Nic  
Tanque Verde Home Inspections  
nic@tvhiaz.com 
 520-462-8844

Grigsby, Aromeo  
Let’s Talk Medicare  
aromeobiz@gmail.com  
520-247-1671

Gutierrez, Edwin  
Paychex  
ergutierrez@paychex.com  
520-442-5665

Gutman, Brittni  
Brittni Gutman Allstate Insurance Agency  
bgutman@allstate.com  
520-797-7683

Ha, Elena  
Realty Executives AZ Territory  
elena@tucsonazmoves.com  
520-235-6553

Hagar, Jenn  
The Benefits Collective, LLC  
jenn@gobenefitscollective.com  
520-600-8497

Hamm, Aleigha  
PuroClean of Northeast Tucson  
aleigha.hamm@puroclean.com  
520-310-5242

Hamstra, Daniel  
Sheetmetal Solutions INC. & Optimately AI  
daniel@optimately.com  
520-699-5365

Hann, Melissa  
Vallee Gold Team  
melissa@valleegoldteam.com  
520-248-6078

Hansen, Gina  
Habitat for Humanity Tucson  
ginah@habitattucson.org  
520-904-4011

Hansen, Melanie  
Cornerstone Caregiving  
mhansen@cornerstonecaregiving.com 
520-834-7115

Harding, Roxanne  
El Conquistador Golf  
rharding@elcongolf.com  
520-229-5357

Hardy, Zach  
ICCU  
zhardy@iccu.com  
208-241-0725

Harris, Angie  
Gallagher 
angie_harris@ajg.com  
520-333-9877

Hawkins, Megan  
Megan Hawkins Insurance Agency  
megan.hawkins@countryfinancial.com  
520-780-7077

Hayes, Suz  
Hayes Construction  
azshayes@msn.com  
520-975-4503

Henderson, Matthew  
New York Life Insurance Company  
mjhenderson@ft.newyorklife.com  
602-369-1504

Henry, Haley  
Elliott’s Cleaning Services  
marketing@elliottsaz.com  
520-355-2564

Hernandez, Jorge  
JW Marriott Tucson Starr Pass 
jorge.a.hernandez@marriott.com  
520-791-6279

Herzog, William  
LionHeart Security Services  
ceo@Lionheartsecurityservices.com  
480-825-3332

Hicks, Susan  
Therapeutic Riding of Tucson (TROT)  
shicks@trotarizona.org  
520-749-2360

Hill, Jason  
HoneyBaked Ham Co.  
z8705@hbham.com  
520-544-2121

Hills, Monica  
Whitaker-Hills Insurance Group  
monica@whitaker-hills.com  
520-975-4990

Hindash, Elizabeth  
RMP | HDE Studios  
dev@readymadepro.com  
520-549-9678

Hoffman, Sean  
Arizona Ice & Water  
sean@aziceandwater.com  
520-441-5576

Houchin, Caden  
AC Hotel Tucson Downtown  
chouchin@cimahotels.com  
520-651-9979

Houle, Steven  
Valley Imaging Solutions  
steve.houle@valleyimagingsolutions.com  
520-458-1025

Hubble, Damian  
American Family Insurance  
dhubble@amfam.com  
520-286-6389

Huerta, Esteban  
Digital Official Studio  
esteban@thedigitalofficial.com  
520-869-3562

Hurtado ,Dawn  
Cactus Bite Vending  
(Naturals2G0 machines)  
info@cactusbitevending.com  
520-235-9810

Ijams, Amy  
Amy Ijams Photography  
amy@amyijamsphoto.com  
520-235-5572

Jacobs, Bianca  
Barrett Financial Group  
biancajacobs2012@gmail.com  
520-907-2520

Jacquez, Carlos  
AFLAC  
carlos_jacquez@us.aflac.com  
520-441-0166

Janisse, Darryl  
El Conquistador Golf  
djanisse@elcongolf.com  
520-229-5366
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Jaret-Schachter, McKinlay  
Sharliene Tripp Insurance Agency, LLC 
mjaret-schach@allstate.com  
520-416-7970

Johnson, Carol  
Genius in 21 Days  
carol.Genius21@gmail.com  
520-269-0565

Johnson, Clayton  
Lynch Roofing  
clayton@lynchroofingaz.com  
520-330-7543

Johnson, Karina  
Lynch Roofing  
karina@lynchroofingaz.com  
520-592-6425

Jones, Steve  
Big Mouth Media and Design LLC  
steve.bigmouthmedia@gmail.com  
520-971-7329

Jones, Thadeaus  
Thadeaus Jones Agency State Farm  
thadeaus.jones.vadjac@statefarm.com  
520-886-5313

Jones, Zed  
Thadeaus Jones Agency State Farm  
zedekiah1jones@gmail.com  
520-886-5313

Joplin, Hannah  
NOVA® Home Loans  
hannah.Joplin@novahomeloans.com  
520-850-7387

Jordan, Jamar  
Roofs are HOT  
jcwventures@gmail.com  
520-477-2033

Juaid, Moe  
Cellular Sales  
moejuaid@gmail.com  
520-440-9394

Justhy, Aurrita  
AI FOR  
aurritajusthy@ai-for.net  
520-647-4018

Justhy, Deva  
AI FOR  
devaijusthy@ai-for.net  
520-647-4067

Kaiser, Phillip  
PK Quantitative Investing  
phillipk@pkqinv.com  
520-338-1856

Kaloutian, Sabine  
Fox Tucson Theatre Foundation  
sabine@foxtucson.com  
520-547-9608

Kapke, Tiffani  
eSentire  
tdkirby@yahoo.com  
281-787-7015

Katz, Shannon  
Kol Ami Synagogue  
membership@katucson.org  
520–327-4501

Kellar, Matthew 
Dream Dance  
matthew@dreamdancetucson.com  
520-203-8044

Kirk, Michael  
Streamline Solar  
mkirk@streamlinesolar.com  
520-437-2419

Knight, Donna  
TAB Tile and Stone, LLC  
donna@tabtileandstone.com  
520-631-5538

Kososkie, Rebecca  
Marana Chamber of Commerce  
rebeccakososkie@maranachamber.com  
520-331-2367

Kroner, Rick  
Arizona Sands Club  
rkroner@oakviewgroup.com  
520-621-7678

Laister, Reginald  
Saavi Services for the Blind  
rlaister@saavi.us  
520-795-1331

Lambert, Domingo  
NotaryLink LLC  
domingo@notarylink.org  
562-726-0339

Lamer, Bill “ACE” 
Burns Pest Elimination  
bill.lamer@burnspestelimination.com  
520-839-2833

Leader, Betsy  
Cumulus Media  
betsy.leader@cumulus.com  
520-780-8665

Leal, Jessie  
Integrity Automotive & Diesel  
lealjessie@yahoo.com  
520-870-1329

Ledyard, Constance  
Arizona Sands Club  
constance.ledyard@oakviewgroup.com  
520-621-1025

Lee Hunter, Amy  
Wick Communications  
amy.lee@wickcommunications.com  
520-276-2467

Lessard, Joseph 
Joseph Lessard, CPA PLLC 
joe@joeeasier.com 
 520-648-2990

Leyva, Jorge  
PNC Bank  
jorge.leyva@pnc.com  
520-661-7517

Lickliter, Tom  
Anchor Wave Digital Marketing Agency  
tom@anchorwave.com  
520-622-3731

Lidberg, Christopher  
Bustos Media  
clidberg@bustosmedia.com  
520-481-2271

Lochhead, Danny  
Roadrunner Auto Glass and Tint 
dannylochhead@yahoo.com  
520-981-0587

Loomis, Robin  
NOVA® Home Loans  
robin.loomis@novahomeloans.com  
520-440-4387

Lopez, Frank  
Edward Jones  
falopez19@gmail.com  
520-906-7059

Lopez, Letty  
Alzheimer’s Association Desert Southwest 
llopez@alz.org  
520.230.1694

Lopez, Liza  
NOVA® Home Loans  
liza@novahomeloans.com  
520-777-5565

Lopez, Martin  
Omni Pool Builders & Design  
martin@omnipoolbuilders.com  
520-350-0669

Lowe, Emily  
Oak Haven Assisted Living  
emily@oakhavenassisted.com  
520-330-2804

Loya, Bruno  
BBSI  
bruno.loya@bbsi.com  
520-784-9477

Luna, Rose Marie  
Arizona Litho  
rluna@azlitho.com  
520-398-7415

Lundin, Frank  
Integrity Automotive & Diesel  
fleetmanager@integrityautorepairs.com  
520-744-9710

Lyons, Brendan  
Southern Arizona Home  
Builders Association  
brendan@sahba.org  
520-918-2367

Madrigal, Sherri  
Agave Oasis Travel  
sherri.madrigal@avoyanetwork.com  
618-806-2220

Martin, Katy  
Randy Davidson Designs  
katyrddesigns@gmail.com  
520-991-8718

Martin, Malissa  
Grey Digital Media - KOLD 13  
malissa.martin@kold.com  
520-744-1313

Martinez, Lauren  
NOVA® Home Loans  
lauren.martinez@novahomeloans.com 
760-277-5475

Martinez, Susan  
Hughes Federal Credit Union  
amartinez@hughesfcu.org  
520-205-5755

Mason, Dave  
San Miguel High School  
masond@sanmiguelhigh.org  
520-294-6403

Matus, Ophelia  
Main Event Entertainment, Tucson  
tucsales@mainevent.com  
520-503-3301

Mauskapf, Adam  
BRAKEmax Tire & Service Centers  
adam.mauskapf@sun.auto  
480-518-2834

McClanahan, Janet  
Focus Hospitality  
jmcclanahan@focushospitality.net  
520-618-8045

McMahon, Mark  
Coyote Dental  
drmark@coyotedental.com  
520-355-4800

McMurrey, Andrew  
Crest Insurance Group  
amcmurrey@crestins.com  
520-878-3214

McPherson, David  
New York Life Insurance Company  
dmcpherson02@ft.newyorklife.com  
520-481-5940

McPherson, Jocelyn  
Arizona Hearing Specialists  
jmcpherson@arizonahearing.com  
520-742-2845

Medina, Carlos  
Law Office of Carlos A. Medina, PLLC  
attorney@carlosmedinalaw.com  
520-251-9561

Medrano, Mykael  
Main Event Entertainment, Tucson 
tucsales@mainevent.com  
520-503-3301

Meeker, Don  
Integrity Automotive & Diesel  
donmeeker@comcast.net  
520-744-9710

Mejia, Isela (Chela)  
Chela’s Latin Cuisine  
Iselamm1972@gmail.com  
520-270-5712

Mendez, Steve  
Tucson Maintenance, LLC 
stevenmendez65@gmail.com  
520-237-7878

Meraram, Debbie  
Chasing The Sun Global  
hello@chasingthesunglobal.com  
520-235-2103

Mercado, Lalo  
Citizens For Free Enterprise 
everardomercado13@gmail.com  
520-318-6670

Meyer, Art  
Tower 23 IT  
artm@tower23it.com  
520-207-4746
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Mikinski, Gwen  
Alzheimer’s Association Desert Southwest 
gmikinski@alz.org  
520-230-1754

Miller, Jim  
Jim Miller State Farm  
jim@mymaranaagent.com  
520-900-7842

Miller, Rick  
Lifewave  
rick13ma@gmail.com 7 
60-219-0715

Miller, Skyler  
Arizona Sands Club  
skyler.miller@oakviewgroup.com  
520-621-7797

Miranda, Amelia  
Randstad  
amelia.miranda@randstadusa.com  
520-261-7160

Mischuk, Anita  
Walk on Easy Street  
amischuk17@gmail.com  
319-541-6654

Mollette, Monica  
NOVA® Home Loans  
monica.mollette@novahomeloans.com  
520-331-0106

Montgomery, Ben  
SWK Technologies  
benjamin.montgomery@swktech.com 520-
955-4951

Montgomery, Jenn  
Jemoy Creative  
jenn@jemoycreative.com  
602-887-9887

Montiel, Arnold  
NOVA® Home Loans  
arnold.montiel@novahomeloans.com  
520-495-7200

Mooney, Zach  
NOVA® Home Loans  
zach.mooney@novahomeloans.com  
520-247-4151

Moore, Zulma  
The ILS Company  
zulma.moore@ilscompany.com  
520-409-4694

Morales, Karla  
Arizona Technology Council  
kmorales@aztechcouncil.org  
520-440-0761

Moreno, Fred  
Travel  
morenophred@aol.com  
520-390-6397

Mossman, Terri  
WaFd Bank  
terri.mosman@wafd.com  
520-748-7244

Moulton, Thomas  
Southern Arizona Attractions Alliance  
tmoulton@tucsonattractions.com  
520-499-2662

Mundew, Elyse  
AC Hotel Tucson Downtown  
emundew@cimahotels.com  
520-385-7111

Murray, Ian  
NOVA® Home Loans  
ian.murray@novahomeloans.com  
315-256-6658

Nelson, Charity  
Phones Down, Just Drive! 
charity.nelson@ymail.com  
832-236-3032

Neumann, Shannon  
Hedgehog Technology Consulting, LLC  
shannon@hedgehog-tech.com  
520-230-7514

Newton, Gregory  
NOVA® Home Loans  
gregory.newton@novahomeloans.com  
520-907-7288

Ng, Elisa  
EL Design Studio  
elisa@eldesignstudio.com  
520-369-2515

Nier, April  
Arizona Construction Trades  
subs@actaz.net  
520-624-3002

Novy, Tyler  
Old Tucson  
tnovy@oldtucson.com  
520-883-0100

Nyarko, Sylvia  
Love & Compassion Senior Care Services  
support@lcseniorcare.com  
520-314-5383

Ochoa, Sarah  
San Miguel High School  
ochoas@sanmiguelhigh.org  
520-268-2326

Olafson, Mitch  
Roofs are HOT  
mitch.roofs@gmail.com  
520-406-8344

Oliver, Jose  
Awakening Minds, LLC 
jose@joseaoliver.com  
520-977-2921

Oliver, Sue  
Pima Community College SBDC  
and SATEC  
soliver9@pima.edu  
520-206-4544

Olsen, Edwin  
A Helping Hand Services LLC  
edwinolsen20@gmail.com  
520-406-4609

Ornstein, Tyler  
Tyler Ornstein  
tyler@tylerornstein.com  
520-878-6200

Ornstein, Tyler  
Tyler’s Coffee  
tyler@tylerscoffees.com  
520-878-6200

O’Rourke, Jaime  
Sonoran Weight Loss  
jaimelynn@sonoranweightlosstucson.com 
520-289-5312

Ortega, Ernesto  
FrankCrum  
ernestoo@frankcrum.com  
520-243-9733

Ortiz, Leticia  
Estrella Tucson 14 TV  
Leticia@Lmmedia.us  
520-369-8740

Osete D.D.S., Jose  
Arizona Sunset Dental  
azsunsetdental@comcast.net  
520-797-4551

Ott, John  
Desert Drones LLC  
desertdronesllc@gmail.com  
520-891-5432

Owens, Andrew  
FC Tucson  
andrew@fctucson.com  
520-600-3095

Padilla, Daniel  
JW Marriott Tucson Starr Pass  
daniel.padilla@marriott.com  
520-791-6006

Padilla, Levi  
Rock & Roll Roll-Offs  
padillalevi0@gmail.com  
520-330-1124

Painter, Eric  
NOVA® Home Loans  
eric.painter@novahomeloans.com  
520-419-9457

Paisley, Peter  
Peter Paisley New Business  
paisleyps@gmail.com  
319-538-6776

Park, Young  
Santa Rita Suds Laundromat  
santaritasuds@gmail.com  
520-627-1784

Paye, Caryn  
Arius Academy  
spinabifida520@gmail.com  
520-471-3509

Payne, Patricia  
Home Care Assistance of Tucson  
ppayne@homecareassistance.com  
720-771-1925

Pearlman, Jon  
FC Tucson  
jonathan@fctucson.com  
520-440-3855

Peate, Kathy  
Native Tucson Notary & Insurance  
kathy@nativetucsonnotary.com  
520-820-1792

Penunuri, Ivory  
Turf Paradise LLC  
sales@turfparadiseaz.net  
520-809-1796

Penunuri, Marty  
Turf Paradise LLC  
sales@turfparadiseaz.net  
520-809-1796

Perez, Danny  
Arizona Sands Club d 
perez@oakviewgroup.com  
520-621-8300

Petersen, Paul  
Honey Baked Ham  
ppetersen@hbham.com  
520-227-6951

Peterson, Randy  
Imago Dei Middle School  
r.peterson@imagodeischool.org  
520-882-4008

Peyton, James  
On The Spot Computer and Electronics  
jamesepeyton@gmail.com  
520-444-5482

Phillips, William  
Yard House  
wkp4golf@gmail.com  
520-917-9753

Pidge, Tracey  
Coleman Worldwide Moving  
tracey.pidge@colemanwg.com  
253-350-8479

Pina, Adam  
Edward Jones  
adam.pina@edwardjones.com  
520-448-3414

Pincus, Stacy  
Arizona Sands Club  
spincus@oakviewgroup.com  
520-504-6258

Polder MBA, John 
Sacred Spaces Landscape & Design 
sacredspaceslandscape@gmail.com  
520-809-5897

Polletta, Pi  
Pima Library Foundation  
pi@thepimalibraryfoundation.org  
520-661-9936

Ponce, Laura  
NOVA® Home Loans  
laura.ponce@novahomeloans.com  
520-975-5233

Portz, Chelsye  
Login LLC  
chelsye.portz@loginbusiness.com  
520-618-3000

Powell, John  
Help-U-Sell Real Estate  
jpowell@helpusell.com  
520-405-9095

Preciado, Christian  
Better Business Bureau Serving  
Southern Arizona  
cpreciado@tucson.bbb.org  
520-345-5840

Prentiss, Dale  
Prentiss Holdings  
dale@prentissholdings.com  
520-500-6273
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Quijada, Deanna  
WaFd Bank  
deanna.quijada@wafd.com  
520-628-8111

Ramirez, Bryxxton  
Fox Tucson Theatre Foundation  
bryxxton@foxtucson.com  
520-624-1515

Ramirez, Joe  
Area520  
joe@area520.com  
520-979-0517

Ranalli, Leah  
Benjamin Franklin Plumbing  
of Greater Tucson  
leahcranalli@gmail.com  
520-481-4744

Ranalli, Tom  
Benjamin Franklin Plumbing  
of Greater Tucson  
ranalli.tom@gmail.com  
484-883-2564

Raney, Jessica  
Long Realty Company  
Jessicaraney@longrealty.com  
520-869-5894

Rawlinson, Deborah  
GTN Technical Staffing  
drawlinson@teamgtn.com  
415-279-9270

Rebaza, Joan  
Impact Health  
joanrebaza@yahoo.com  
520-975-1954

Reed RN, Holly  
NXT Level IV  
uacatsrnholly@gmail.com  
910-724-3755

Regan, Elizabeth  
Level 29 Learning  
elizabeth@level29learning.com  
503-781-5795

Reynolds, Lindsey  
Lindsey the Esthi Beauty Studio Lindseythe.
esthi@gmail.com 
 520-812-2769

Riesland, Dallerie  
A-Authentic Garage Door Service Co.  
dallerie@a-authenticgaragedoorservice.com  
520-740-1050

Rios, Melissa  
Arizona Sands Club  
melissa.rios@oakviewgroup.com  
520-621-8300

Rivera, Gus  
Coleman Worldwide Moving  
gus.rivera@colemanallied.com  
520-975-9926

Robey, Kat  
Let All Thrive  
kat@letallthrive.com  
520-906-3392

Robin, Ellen  
Compass Road  
ellen@compassroad.io  
323-309-5212

Rodriguez, Angel  
Realty Executives Arizona Territory  
angelarizonahomes@gmail.com  
520-429-0246

Romero, Maria  
CarePatrol  
mromero@carepatrol.com  
520-460-5688

Romero, Yesmeen  
Gospel Rescue Mission 
yromero@grmtucson.com  
520-740-1501

Rosson, Heather 
National Association of Christian  
Woman Entrepreneurs 
520-609-5061 
heatherrosson@icloud.com

Rutkowski, Jessica 
Contact One Answering Service  
jessica@wetakecalls.com  
520-292-9222

Ruzsa, Xhesika  
American Epoxy Arizona LLC  
azepoxy@gmail.com  
520-549-7772

Sahagun-Perez, Lorena  
La Hacienda Family Mexican Restaurant  
lahaorovalley@gmail.com  
425-350-5547

Salazar, Erik  
Nano Guard  
erik@nanoguard.tech  
602-509-2260

Salisbury, Crystal  
Arizona Litho  
csalisbury@azlitho.com  
520-398-6917

Sanchez, Dru  
Wick Communications  
dsanchez@gvnews.com  
520-547-9722

Sanders, Tony  
Old Tucson  
tsanders@oldtucson.com  
520-497-5451

Sandiforth, Alexandra  
True Visionary Coaching  
alex@truevisionarycoaching.com  
520-577-5729

Saxton, Dominic  
La Vita House  
dominicsaxton@gmail.com  
520-820-3267

Schmalz, Stacie  
US Foods  
stacie.schmalz@usfoods.com  
520-490-3697

Schmidt, Mark  
Home Care Assistance of Tucson  
mschmidt@homecareassistance.com  
520-276-6555

Schmigel, Justin  
Coleman Worldwide Moving  
Justin.schmigel@colemanallied.com  
519-859-6893

Schones II, John  
The Chamber of Southern Arizona  
jschones@thechambersoaz.com  
520-879-0057

Seedall, Jamie  
La Hacienda Family Mexican Restaurant  
jamie.seedall@gmail.com  
520-360-8069

Seemann, Douglas  
Doug Seemann Green Real Estate  
doug.seemann@gmail.com  
520-370-8907

Segroves, Brandon Surebuilt Contractors 
surebuiltcontractors@gmail.com  
520-633-3099

Seyller, Steve  
Clear Channel Outdoor  
steveseyller@clearchannel.com  
520-908-7607

Sharp, Liana  
Community Food Bank of Southern Arizona 
lsharp@communityfoodbank.org  
520-380-5088

Sheridan, Emily  
Momentum Marketing Collective  
emily@momentummarketingcollective.com 
720-255-3661

Shotts, Ron  
RLS Printing and Marketing  
ron@rlsprinting.com  
520-548-8002

Shreves, Chris  
Top Flight Plumbing and Drain  
info@topflightplumbingaz.com  
520-784-4202

Shreves, Jen  
Top Flight Plumbing and Drain  
info@topflightplumbingaz.com  
520-403-2417

Skaggs, Jenny  
NOVA® Home Loans  
jennifer.skaggs@novahomeloans.com  
520-404-8474

Slone, Jamie  
The Right Senior Care Connections LLC  
therightseniorconnections@gmail.com  
520-528-5398

Smart, Glen  
NOVA® Home Loans  
glen.smart@novahomeloans.com  
520-245-8830

Smith, Anthony  
Emberguard Fire and Safety  
emberguardfire@gmail.com  
520-822-4753

Smith, Lauren  
Stewart Title  
lauren.smith@stewart.com  
520-237-9292

Smith, Rebecca  
LionHeart Security Services  
gmtucson@lionheartsecurityservices.com  
520-554-6255

Smith, Steven  
Fastsigns on Speedway  
steve.52@fastsigns.com  
520-881-4050

Sniezek, Monica  
Enterprise Bank & Trust  
msniezek@enterprisebank.com  
520-325-1135

Soulliard, Michael  
Tanque Verde Home Inspections  
michael@tvhiaz.com  
520-462-8844

St. Dryden, Bonnie  
The Eddy Hotel Tucson, Tapestry Collection 
by Hilton  
bonnie.stdryden2@hilton.com  
520-297-8624

Stevens, Sara  
LOGIN  
sara.stevens@loginbusiness.com  
520-618-3000

Stewart, April  
April Stewart Tax Services  
aprilstewart@aprilstewarttaxservices.com  
404-602-0034

Stewart, Christine  
Omni Pool Builders & Design  
christine.stewart@omnipoolbuilders.com  
520-262-2344

Stewart, Howard  
AGM Container Controls Inc  
hstewart@agmcontainer.com  
520-881-2130

Stirnitzke, Veronica  
Zack & Stirnitzke Law  
veronica@ronaldzacklaw.com  
520-999-3738

Stolsek, Wesley  
OMNI Homes International  
wesstolsek@gmail.com  
520-404-9773

Streng, Trevor  
NOVA® Home Loans  
trevor.streng@novahomeloans.com  
520-609-5864

Suarez, Ortiz  
Mario Healthy Spaces  
msuarez@healthyspaces.net  
217-550-4668

Suchy, Jana M.  
Way Out West Creative  
Jana@wayoutwestcreative.com  
406-431-1596

Sueskind, Jessica  
Tucson Young Professionals  
jessica@tucsonyoungprofessionals.com  
520-732-4588

Sun, Marmda  
Kallos Design and Marketing  
marmdasun@kalloscreativesolutions.com  
914-548-7644

Swanson, Mike  
Arizona Computer Guru  
mike@azcomputerguru.com  
520-289-1912
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Swisher, Leah  
Arizona Construction Trades  
leah@actaz.net  
520-624-3002

Tahy, Ashlynd  
Pools by Design  
ashlynd@poolsbydesignaz.com  
520-797-6675

Tanner, Carri  
UCPSA/United Cerebral Palsy  
of Southern AZ  
ctanner@ucpsa.org  
520-344-8256

Taylor, Kyle  
NOVA® Home Loans  
kyle.taylor@novahomeloans.com  
520-247-7273

Tersigni, Jennifer  
Raise the Bar Consulting  
jennifer@raisethebarllc.com  
520-982-5467

Thornton, Carl  
LionHeart Security Services  
training@lionheartsecurityservices.com  
480-825-3875

Toro, Evans  
Tina Malama ia Floral Design  
tinatoroevans@gmail.com  
206-566-3695

Turner-Jones, Jennifer  
Southern Arizona Book Heroes 
soazbookheroes@gmail.com  
520-409-1751

Turpie, Melissa  
Duston Haas Accounting, PLLC 
melissa@dustonhaasaccounting.com  
859-940-5951

Twomey, Jim  
Healing Through Laughter, LLC 
peaceforyou@mail.com  
520-240-2188

Uche, Usgochukwu  
Road 2 Resolutions PLLC  
ugo@road2resolutions.com  
520-481-0670

Valdez, Richard  
Way Right Repair LLC  
eantonio0891@gmail.com  
520-999-5111

Valencia, Jackie  
San Miguel High School  
valenciaj@sanmiguelhigh.org  
520-631-9674

Valenzuela, Gerardo  
A Place At Home - North Tucson  
gerardo.valenzuela@aplaceathome.com  
520-991-2867

Vallee, Don  
Vallee Gold Team  
don@donvallees.com  
520-544-5555

Vallee, Kathy  
Vallee Gold Team  
kathy@kathyvallee.com  
520-544-5555

Vargas, Ventura  
Omni Pool Builders & Design 
 ventura@omnipoolbuilders.com  
520-425-0512

Vaughan, Cory  
Signature Heating, Cooling,  
Plumbing and Solar 
cory@signaturecooling.net  
520-372-6564

Velasquez, Duane  
Firehouse Subs  
duanevelasquez101@gmail.com  
520-372-2526

Velasquez, Monica  
Firehouse Subs  
monicavel101@gmail.com  
520-372-2526

Verdugo, Geovanni  
Zack & Stirnitzke Law  
geovanni@ronaldzacklaw.com  
520-999-3738

Vernon, Doug  
Saguaro Solar Electric & Roofing  
doug@saguarosolar.com  
520-704-6868

Villalobos, Azeneth  
A&M Personnel  
azeneth@ampersonnel.com  
520-526-3934

Villegas, George  
Servec Cleaning Services LLC 
georgevillegas253@gmail.com  
520-664-8240

Villegas, Rosalinda  
Rosalinda Rachel Aesthetics LLC  
info@roseglowbeautique.com  
520-464-9988

Volpe, Jon  
NOVA® Home Loans  
jon.volpe@novahomeloans.com  
520-618-5626

Volpe, Trevor  
NOVA® Home Loans  
trevor.volpe@novahomeloans.com  
520-490-5572

Vondrak, Ryan  
NOVA® Home Loans  
ryan.vondrak@novahomeloans.com  
520-618-2760

Walling, Lisa  
Re-Bath  
lisa@tucsonrebath.com  
602-818-6782

Walsh, Jay  
JCWalshCREATIVE LLC  
jcwalshcreative@gmail.com  
520-603-9663

Washington, Amir  
Verkada  
amir.washington@verkada.com 
 623-304-1286

Weber, Todd  
Direct Advocacy and Resource Center 
toddw@directaz.org  
520-702-1188

Weiss, Mark  
Mercedes-Benz of Tucson  
markweissguy@gmail.com  
520-338-5514

Weiss, Sean  
BRAKEmax Tire & Service Centers sean.
weiss@sun.auto  
520-877-9991

West Liebeskind, Cyndi  
Travel with Cyndi, LLC  
cyndi@travelwithcyndi.com  
520-664-7253

Westfall, Amie  
Amie’s Quality Cleaning  
amie@amiesqualitycleaning.com  
520-271-6386

Williams, Philip  
The Numbers Advisors LLC  
philip@thenumbersadvisors.com  
520-977-2460

Wilson, Amy  
Sundance Business Solutions LLC  
amy@sundancebsco.com  
520-490-1244

Wilson, Graham  
Expense Reduction Analysts (ERA) 
gjwilson@expensereduction.com  
817-209-5788

Winchester, Jennifer  
Realty Executives Arizona Territory  
jennifer@mysteryhouserealestate.com  
520-971-2832

Wohlford, Brianna  
Community Food Bank of  
Southern Arizona  
bwohlford@communityfoodbank.org  
520-380-5083

Wood, Samantha  
The Bella Group - Pusch Ridge Apartments  
samantha.wood@bella.llc  
520-405-4378

Wraith, Scott  
Lodge on the Desert  
scott.wraith@lodgeonthedesert.com  
520-320-2001

Yaney, Matt  
Uncharted Design  
matt@uncharteddesignaz.com  
520-981-6294

Yanez, Dorothy  
DYanezTours LLC  
dyaneztours@gmail.com  
520-850-3631

Yarnes, Todd  
Done Rite Services  
todd.yarnes@doneritesvcs.com  
520-369-3966

Yauger, Michael  
Digital Imaging Systems  
michael@digitalimagingaz.com  
520-490-4372

Zack, Ronald  
Zack & Stirnitzke Law  
ronzack@ronaldzacklaw.com  
520-999-3738

Zatarain, Ozzy  
Destination Luxury Homes  
ozzy@destinationluxuryhomes.com  
520-332-2479

Zubieta, Jennifer  
Noble Treehouse  
info@nobletreehouse.com 
 520-329-1302
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LOOKING FOR A 
LENDING PARTNER 
WHO WORKS AS 
HARD AS YOU DO?
At NOVA® Home Loans, we believe business grows stronger through partnership. 
For over 40 years, we have delivered faster closings, smarter loan options, and 
exceptional customer service from a team you can count on. 
 
Whether you’re a small company or a large organization, partnering with NOVA 
means adding value to your business and to your employees. Let’s connect, 
collaborate, and grow our businesses together.

Local Lending.    Strategic Partnerships.    Real Results.

   520.202.4102     jenny.skaggs@novahomeloans.com

LET’S BUILD SUCCESS TOGETHER.


